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I will act now. | will act now. | will act now.
Henceforth, | will repeat these words each hour, each day, eveyday,
until the words become as much a habit as my breathing, and
the action which foll ows becomes as instinctive as the blinking
of my eydids. With these words | can condition my mind to perform
evay action necessary for my success | will act now.

I will repeat these words again and agan and agan.

I will walk wherefailuresfear to walk. | will work when failures ®ek rest.
I will act now for nowisall | have Tomorrow isthe day reserved
for thelabar of thelazy. | am not lazy. Tomorrow is the day
when thefailurewill succeeal. | am not afailure. | will act now.
Successwill not wait. If | delay, successwill become wed
to another and lost to me foreve.

Thisisthetime. Thisisthe place | am the person.

Og Mandino (19231996
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Foreword

Thank you for your interest in my work and puchasing this ebook.
Now you probably want to knav how this Book came into existence and why | wroteit.

| recevelots of requestsfor help aso from the people who seek asgstance, advice and help related
totheir businessandwhoserequirementswould befull y satisfied by apulication,articleor areport
onthe subjed. However, sometime ayo | dedded na to write these any more for a cwupge of good
reasons: one of them being lad of time andthe other even stronger: Somehow | fed that everything
was said and in most cases much better than | could ever find the time to doit.

Y et, my daily experiencewith clients and the situation aroundshow that there seemsto be atopic
that isagrea bit abandored though crucial for every businesseffort if it shoud be successul and
profitable, namely: entrepreneuria qualiti esof thepeoplestartingand/or intendingto start abusiness
of their own and seeking income on the Net.

Toomany businessesthat could be successul fail j ust becausethe persons garting these didn©t have
what a succesdul and pofitable businessrequires.

Sincel myself have been alifetime entrepreneur and avery successul entrepreneur, who's helped
and is on a daily basis helping many people to buld and run very profitable businesss, | fed
competent to contribute to improving the performancein the entrepreneuria environment.

Thislittle Bookis al devoted ony to this sngleitem.

Don’t Quit
When things gowrong, as theysometimes will
When theroadyou’retrudging seams all uphill,
When the funds are low, and the debts are high,
And you want to smile but you haveto sigh,
When careis pressng you down a hit,
Rest if you must, but don’t you quit.

Lifeisquee with itstwists and turns,
As eveyone of us metimes learns,
And many a failure turns abaut,
When he might havewon had he stuck it out;
Don’t giveup though the pace seans dow,
You may succeea with another blow.



Successisfailureturned inside out,
The silver tint of the douds of doubt,
And you neve can tell how close you are,
It may be near when it seems 9 far;

So stick to the fight when you're hardest hit,
It'swhen things sean worse, that you must...
Not Quit.

- Author Unknown -

| ntr oduction

Entrepreneurs and entrepreneurship had never been systematicdly reseached urtil recently when
econamic situationsin courtriesreliesmore and more onsmall - and medium-size entrepreneursand
companies to provide enployment to hundeds of thousands of people, thus helping courtries to
flourish.

Nowadays, you can even study entrepreneurship at coll eges before you even get nea thered life.
However, thistopicisnat asreseached as other branches, espedally the entrepreneurs, their
personaliti es and the condtionsleading to bulding, developing and runnng a profitable and
stable businesslong-term.

Generally, entrepreneurship dees nat have arigid model nor do entrepreneurs. Most entrepreneurs
started their businesses withou spedficdly aming at entrepreneurship ar money but because they
wanted to fulfil their dreamsin thefirst place Along the way they studied all that is necessary for
running asuccessul enterprise.

[, myself, was not any exception. | didn©t even naicewhen | made my first million. And dor©t even
remember it. It seemsto me that suddenly | had more money | could ever use andit has never been
important. My dreams are what matters, my lifestyle, my prioriti es.

In other words: If you wish to start, develop and run a succesful business you shoud possess
certain qualiti es necessary to manage it all. Andif you dor©t, you must know it and aaoquire these if
youinsist on abusinessof your own.

Withou this youwill always be thriving for a coupe of dallars withou red success

TheWebster©sDictionary definesan Entrepreneur asapersonwho aganizes, manages, andassimes
the risks of abusinessor enterprise.

This Book deds with all this and more, giving you al the wegpors you reed to succeal PLUS an
entrepreneurial seaet.



Just alittl enote: Y ou dor©t need to believe me and doit the way youthink it shoud be dore but you
either dont succeel at al or it will take you so much time that it won©t be worth it in the end.

| can bring a horse to the water but if the horse will drink is fully up to him. The same holds for
everyone dse.

So, hetter make yourself a aup d coffee get a pieceof paper and a pen....weCre starting

HERE and NOW !

Don®t delay it: entrepreneurs are DOERSs.

All human actions have one or more of these seven causes.
chance, nature, compulsions, habit, reason, passon, desire.
Aristotle (BC 384-322)

Chapter 1
Who isan Entrepreneur?
Why 95% peoplefail in business?
What makes an Entrepreneur? Are you one?

Let©s gart with two most spread myths:

#1. All succesgul entrepreneursareborn: Don®t beli evepeoplewhoinsist that entrepreneursareonly
born, andif you©re not you can©t succeeal. Rubhish.

Basicdly, entrepreneurs are @ther born or trained.

I©nsureyou knaw tens of successul entrepreneursthat are self-made and| can also name youmany
famous people who are self-made entrepreneurs and very succesul and wedthy entrepreneurs,
though coming from very poa families.

#2: There ae cetain mysterious qualitit es that can make you successul overnight. I©m sure that
hundeds of times you have read about various guaranteed qualiti es that will make yourich fast.

Not all of it iswrong but there aenomysterious qualiti esmaking yousuccessul overnight. Youcan
bemme a successovernight but not thanks to your miraaulous qualiti es but due to your proper
homework dore and speda ’luck’ which isaso avital substance of which successis made:



to bein theright placeat the right moment ready to act.

You shoud also be avare of luck playing an important role in all of our adivities: you can have
everything in the world and if you dor©t have luck, you are lost.

Yet,...thereisaseaet that hardly anyoneis talking abou: most of the successliesin the way you
think: [t©s crucia whether your think as an employeeor an employer/entrepreneur/businessowner.

| certainly don©t want to off end any employees, | know lots of excdlent people working reliably for
their bosses contributing immensely to their wedth. It©s exadly the same a with anything else. |
make an excdl ent entrepreneur but | know | would be ashee disaster as an employeein any field.
Similarly, agrea novel writer would hardly be the same grea buil der....

Thethinking istwo dfferent worlds: | can fully guaranteeyouthat if youthink as an employee ad
will stay that way, you will never succeal in a businessof your own. Principaly, the employee
thinking hinders creaing and achieving unlimited money, fabulous dreams, urthinkableinventions
etc... The anployee thinking imposes limits: on deams, money, needs, risks, resporsibility,
commitments, working hous etc dc...

If we start with the @bove simple definition d an entrepreneur, we can easily seethe diff erences
in the thinking and the problemsiit creaes:

The Definition:
an Entrepreneur isa person who arganizes, manages, and assumes the risks of a businessor
enterprise.

It says everything: if you dedde to start a businessof your own., you suddenly become dl the
persons that a mpany has and employs. eg an owner, a diredor, a manager, an
acounant/book-keeper, a product/service developer, a market analysts, a PR person, a marketer,
a designer, a tedhnician, a seaetary, a database manager, a selling person, a buyer, a finance
manager, ...

| can go onfor a mwugde of pages but won©t for now. You can seethe picture. And, nav we will
trand atethese personsinto adiviti esthey performdalily, their resporsibiliti es, their ading scope and
their incomes and expenses. You will get the whole problem:

owner/entrepreneur must have:
- an oweral view of his company goasonevery level, pupaose, passhiliti es, limits,
priorities,
- aplan of what his company shoud achieve and when and haw,
- a omplete plan o their finances, budyet
- a mmplete plan of investments, expenditures



- an oweral strategy related to his company products and services

- a omplete plan of his company long-term image

- an oweral plan o his company size

- an oweral ideaof his company needs

- an oweradl ideaof his company market place competition

- an oweral ideaof their clients, customer suppat and care incl getting new fields
- the aility to work hard alone for long hours

- the aility to crede new fields for his company, new oppatunities, new income streans
- the adility to asume, evaluate and take risk and live with the consequences

- the adility to make intelli gent, wise and qualified dedsions

- flexible mind to cope and adapt to changing environment

- the adility to constantly lean, study, grow, follow the trends and improve

- the adility to work uncer stress urstable condtions...

- the adility to prevent problems and solve problems which he can©t prevent

- the adility to admit mistakes, fail ures

- the adility to analyze situations, fail ures and improve

- the adility to dowhat he©s never dore before

etc...

has the foll owing main resporsibiliti es:
- full resporsibility for his company legal status
- full resporsibility for his company behaving within legal limits, incl al taxes, fees etc
- full resporsibility for his company employees
- full resporsibility for buying for his company, investments,
- full resporsibility for his company dedsions
- full resporsibility for his company achievements
- full resporsibility for his company fail ures
- full consequences for every step his company and its employees take
- full resporsibility for his company risks
- full resporsibility for his company debts
- full resporsibility for his company income
- full resporsibility for his company purchases and sales
- full resporsibility for his company grow and pdential improvement
- full resporsibility for his company adaptability
etc...

has the foll owing income:
- the salary he pays himself every week/month
- the profit percentage he deddes to take out of the mmpany to cover his needs (incl his
family)
- the profit percentage that isinvested bad into the cmpany



has the foll owing expenditures:
- al the payments for the company
- al the overhead of his company
- al the employees slaries, fees etc
- al the company investments
- al the cmpany purchases
- al the damages his employees cause
- dl the legal payments, taxes, fees etc.

Employees. eg

acourntant/book-keeper:
resporsibiliti es: acountancy
income: eg agreed salary
scope of interest: acmurntancy

product/service devel oper:
resporsibiliti es: developing new products and services
income: eg agreed salary + plus incentives
scope of interest: new products and services

market-analysts:
resporsibiliti es: analyses of the market
income: eg salary + incentives
scope of interest: analyses of the market in the given field

marketer/PR person:
resporsibiliti es: marketing/PR the cmmpany©s products and services
income: eg salary + incentives
scope of interest: marketing/PR

technician:
resporsibiliti es: maintaining technicd equipment like computers
income: eg salary
scope of interest: technica equipment

| can go onlikethisfor all of the employees© resporsibiliti es but | beli eve you get the picture:
Y ou can seethat only the owner of abusinessis fully resporsible for every single item happening

in the ommpany/businessand takes full responsibility for all adivities and dans and also beasall
the ansequences of what happens there and what happens to the cmpany long-term.



And al the time he must be avare of the diredion d his company, the goals and achievements,
failuresandit ishim who must be motivated andfocused onthelong-term visionand must not lose
the focus.

Employees come and go b it isthe owner who must stay with his company even if it does not do
asheimagines, getsinto debtsandit ishim who hesto pay the debts, may evenlose dl hisexistence
and family. Such a person must be a emmitted long-distance runrer.

And it'swhat makes an entrepreneur.

Whil ean employee nomatter in which pasition,isresporsible only for his part(s)/scope(s)/field(s),
most times naot aware/interested in the red overal goals and achievements or failures of the
company, mostly relying on ateam or hisboss

[t©aa avery rare occurrencethat employeesleave a ompany that isnot doing very well for abetter
salary, ched their employers, sell company©s property, seaets, use mmpany©stoalsfor working for
a ompetition company, sted, take asick-lease even if they are not sick etc...

Employees do nd pay in full for the damages they cause, na bea the ansequencesin full.
So: What is a dfferencebetween an employeeand an entrepreneur?
The differenceisin the thinking, as | aready mentioned, and the dtitudes.

Basicdly: an employee tends to lose in detail s, overlooking and/or not able to seethe overall,
long-term idea relying on atean, stressed and frustrated by resporsibility, dedsion-making and
risk-taking in general and makes a very poar entrepreneur while an entrepreneur usually makes a
very poa employee mainly becaise he prefers independency, focuses on the overall picture,
preferringto doeverything necessary personally, dedde andtakethefull resporsibilit y hating anyone
to supervise him.

In detail:
- an entrepreneur would make avery poa employee ad viceversa
- an employeeprefers working in atean with split resporsibiliti es and norisk while an
entrepreneur prefers doing everything personally

- an employeeladks an owerall strategy, the long-term overall concept, vision. It©s
charaderistic that an employeelosesin detail, overlooking the overal concept

- an employeeis not so interested in the developments of the society

- an employeeis not willi ng to work beyond his working hours, constantly watching his
saary



- an employeeinsists on having ahdliday, regularly takes his sck leave
- an employeeis not willi ng to saaifice any of hisimmediate pleasures for the sake of a
long-term goal.
- an employeeis usualy not very positively thinking, mostly unconstructively
complaining, na preventing or solving problems
- an employeeis usualy mostly only his money oriented, interested in fast riches withou
work for himself, managing his employer©s assts arrogantly

And, rere we get to the problem of why 95% of people starting a businessof their own fail. I©m
going to name only the 10 main problems:

. No vsion a avision nd strong enough and thus weg motivation
. hdnaot enough informatior/experience/idea dou the full scope of work
. ndnoat enowgh information/experience/idea dou the full range of responsibiliti es
. ndnat enowgh information/experience/idea dou the full risks
. hdnaot enough informatior/experience/idea dou the full consequences
. hdnat enough dscipline
. ndnot enowgh goodwill to cope
. ndnot enowgh pdential to cope
. ndnot enowgh knowledge in their field
10. ndnat enowgh will to constantly lean, improve, adapt to changing environment

© 0O ~NOO O WNPE

and what | consider vital: ladk/no financia intuition - more onthis later.
Are you an Entrepreneur?

Condition No 1: To be/lbemme asuccesgul entrepreneur, youmust have an entrepreneurial thinking
inthefirst place If you dor©t have it and still want to become an entrepreneur, you must developit
before you start. | guaranteethat withou it you are doomed to fail ure.

Entrepreneurial thinking: 5 basic paints:

- unlimited paential: you must believe in your potential and you must either discover it or
credeit

- unlimited pasgon: this passonis the drive ensuring you long-term self-regenerating

enthusiasm and ogimism, perseverence and the reasonto doit all

- unlimited crediveness this ensures your red success to seeoppatunities at every step,
the ability to crede new oppatunities out of every problem and olstade you med with

- unlimited perseverence, stubbaness the true reason why you rever quit and adually
succeel

- unlimited curiousness this gives you the drive to constantly lean, study, improve, long
for excdlence have aliveinterest in everything new around,the aility to try and adapt



Condition No 2 financial intuition. If you dor©t have it, you must developit if youwant to
succeel.

Financial intuitionisthe entrepreneuria intelli gence the aoilit y to spot income possbiliti esas well
as risks and consequences, seethrough hypes, lies leading you to your goals sfely.

Condition No 3 the aility make an intelli gent, qualified dedsion & take a céculated risk.

Qualified deasion-making: nathing happening in theworld andin ou livesisbladk-white; thisis
what exadly theory isandthat iswhy youcanna apply only theory inyour red life adionsor lean
from the experience and espedally not from the experience of other people. Every situation is
different and the involved people, their condtions, their thinking and their priorities are diff erent.

Even if you personally were dle to experience eactly the same situation twice (which is NOT
possblein thered life), you yourself would be diff erent.

And hereit comes: every timeyou haveto make adedsionthere aebasicdly two sidesto thething
youOrgoing to dedde. To make aqualified dedsionyoumust get all theinformationavail able from
diff erent sources, analyzethefads, your situation- mentaly, physicaly andfinancially, your needs,
wishes, evaluate the mnsequences and orly then dedde.

Even this way, it will happen that after a time when you knav what was right, you will seethe
difference, you will seewhat more you readed for a better dedsion. And, you may even seethat
what you got is nat what you wanted.

So, it is also extremely important to revise and analyze your fail ures, your mistakes, na to regret,
pity yourself and search whom to blame but to improve your way to make better dedsionsin the
future. The optimal situation is that after you are encourtered with the results of any of your
dedsions, you are aleto say: | would doexadly the same now no matter what the result is.

Calculated risk-taking: every single step in ou lifeinvolvesrisk, whether you likeit or redizeit
or nat, it is ©. The fastest you get used to the faa, the better for you.

So, every minute you undrtake risk. In your businessit is essntial that you dor©t undertake
uncontrolled risk but carefully cdculated and acceptable risk which you must be ale to take and
accet its conseguences.

Again, beforeyoutake any businessrisk, youmust be ableto get al the avail ableinformation- fresh,
updated and unbased, analyze the fads andthe situation, estimate & closely asyou can what it will
cost you, whether you can afford it, whether you want to afford it and what the consequences will
beif it doesn©t come out the way you wish/are promised and whether you will be ale aad willi ng
to live with the consequences.



Never say to yourself: it will be OK if you dor®©t have sensible, fadual reasonsto think so. The most
stupidest lieisto lie to yourself.

Both the dowve asaumes the ability to accet and live with the cnsequences resulting from your
dedsion-making and risk-taking.

Condition No 4: the ability to take resporsibility for your life and have the murageto live with the
consequences of your dedsions.

To take responsibility: it©s a common sight that most people ae frightened at a mere idea of
responrsibility. Entrepreneursarenat only resporsiblefor their livesbut for thelivesof their families,
partners, employeses... You shoud be aware of the fad that it is youwho hes to ensure long-term,
regular and substantial income and seaurity. If you fell serioudly ill, who else will . Answer this
guestion before you set off because it doestake time before your businesswill be aleto take cae
of you even if you are nat able to work.

Condition No 5: to be ready to Act. In ather words, you can have dl that is necessary and if you
are nat ready, mentally ready, youwill not succeeal.

Y ou know people of the kind: they plan, they talk abou how they will start any minute andin fad,
they never will . Why? The answer is smple: they are not mentally ready.

Generaly, entrepreneurs are doers. They of course evaluate fads and situations but basicdly they
do NOT postpore adion.

Condition No 6. thorough knowledgein your field

This is important: either you an expert in the field in which you want to start your businessor
bemme ore. Y ou can©t succeal in something you dor©t master at the start.

And, also: starting expertise is fine but it gets obsolete over time; you must be prepared for the
necesgty of a antinuous, regular and steady growth.

Also,youmust berealy tolearn thingsremoteto your expertise, that©swhy curiousness liveinterest,
passonfor new thingsis s important.

Condition No 7: the ability to seg create and make use of opportunities.

Oppartunities are the life of every entrepreneur ie seang and creaing new ventures at every step
he takes.



Condition No 8 believein your self but don©t overestimate yourself andawaysdoyour homework.
However, beware of pride. It'savery ablekill er.

Entrepreneurs are generaly quite self-centered, self-asaured, self-confident but not very much
self-satisfied. Andthis last streak helps them thrive for excdlence for achieving more and hetter.

Homework is one of the best todls you can use: if you get used to prepare for everything you do,
youwill soonseehow powerful wegponyou avn over most other people.

I myself owe ©homework®© big part of my success
Condition No 9: disciplined hard worker

Work is for entrepreneurs like ar, the same vital for life. If you hete work and yet want to be an
entrepreneur you shoud change your attitude quite fast, otherwise you will not be happy.

Y ou shoud enjoy every single minute of your work, look forward to ead of your day because it©s
exadly what youwant. If it isnat, dor©t start a businessof your own.

Condition No 1Q no complainers

Entrepreneurs are ready for problems and otstades. They don©t complain over every dlightest
nuisancethey med with. Every problem isa dhal enge, every problem teades you something, you
grow with every difficulty, are getting better, more cgable, more experienced...

Condition No 11 optimism, positivism, passon, self-motivation

Only the long-term positivism and ogdimism can ke you going long-term. Y ou must be ale to
ke yourself self-motivated, enthusiastic.

If you have problemswith these, developatechniquethat will help you, makeit ahabit to seethings
paositively.

Condition No 12 Drive, restlessness
Only your internal drive keeps you start new ventures, jump at every oppatunity, solve problems,
overcome obstades, achieve more dl thetime, succeeal again and again even if youfall moretimes

than succedal.

Condition No 13 Your potential: Youmust be aleto na only discover your potential but develop
it and make 100 use of your potential and develop your eaning power.



Condition No 14 Your Assts, Your Wealth: You must be ale to develop and multiply your
asetsBUT proted your astsinthefirst place It©gnportant not only to creaewedth bu preserve
it. One thing isto become wedthy and the other, the aucial trick isto stay wedthy.

Condition No 15 Berealistic but have afirmfaithin pasitive outcome. Many people mix thesetoo
terms: to be redistic has nathing to dowith negativism.

There are & least another 100 lasic charateristics you shoud also have or develop bu | do
recmmendthat youstart withthe ébove, na mentioning the ailit y to dream, creae andfoll ow your
visions and passonto succeeal which | consider elementary.

Of course, youcan seemany peoplestart without any preparationand eventuall y succeel. But if you
do,everything will t akeyoumoretimethanit shoud, everything will be so difficult for youandyou
will not be happy, na becme successul at all or nat so much, youwill not enjoy your life, your
work, your achievements.Y ouwill only bewasting your time and money, get frustrated, exhausted,
fed cheaed, hyped...

My personal experiencefrom coading people showsclealy that | am 100% right with noregard to
what other people may objed.

Entrepreneurs arerisk takers, willi ng to roll the dicewith their money
or reputation on thelinein suppat of an idea or enterprise. Theywilli ngly assume
responsibility for the successor failure of a venture and are answerable for all itsfacets. The
buck not only stops at their desks, it starts there too.
Victor Kiam (American Businesgnan, CEO Remington)

Chapter 2. Entrepreneurial Skills: Is it possble and how to acquire these?
The Good qualities you should have
What character streaks are necessary if a person wantsto becomea
succesgul entrepreneur

My answer isYes: Yes, you can agjuire and cevelop al the necessary skill s but you must know
yourself very well, be fully aware of what you reed, want and wish, what you dort want and dorit
wish, what youlad andwork onit systematicdly, developwhat isnecessary. Y oucan©t rely onany
mysterious forces making you succesul without doing anything.

Let©revisethebasic necessary skill s. Study them closely andthink about which you have andwhich
youdon©t. Put amark between 1-10 keside eab of them stating how much youfindthe item within
yourself (- with 1 being the least):



- ability to have astrong long-term vision and foll ow it

- discipline: disciplineto lean, lean items very distant to your field, to work hard for
long hours, to persevere, to doeverything necessary

- workahdlic

- the aility to focus

- accepting the fad that you will make mistakes

- permanent enthusiasm, self-motivation, stubbaness passon
- positive thinking, optimism, forward-looking

- flexible mind

- ability to focus

- good redth

- high amourt of toughness ruggedness

- crediveness curiosity

- self-confidence

- ability to make qualified dedsions and take cdculated risks
- prevent problems you can, solve the ones happening you can©t prevent
- independence

- ethicd attitudes

- able to work alone, even against everyone

- having astrong neeal to achieve

- good common sense

- spedalized knowvledge in your field

- ability, willi ngnessto learn, change, modify attitudes, condtions
- be agtrict self-critique

- thriving for excdlence

- hate to spend money

- self-centered

- hardworking, reluctant to qut

- ability to seeoppatunities all around

- no complainer

- optimist

- well organized

Now you may think that | exaggerate and try to make it difficult.But | can asaure you that the red
lifeismuch tougher andespedall y onthe Internet most people mmplain abou many ©problems®© and
©obstadedtiey consider unsolvable and ursurmourntable anong the most often being the necessty:

- towork long hous
- to manage dl sorts of various chores



- to manage hegos of work alone

- to cope with technicad problems, hype, scam, spam etc

- towork aone, having no oreto turn to for help

- to fight family members who dor©t understand and/or resped your work and working
hots

Champions are arare breed. Theyseebeyond the dangers, therisks,
the obstacles and the hardships. Dr Lester Sumrall

Chapter 3. TheBad Qualities you may have
The 10Killi ng mistakes

No 1. You don't seethe overall plan, god: thisis very important becaise if you can©t seeyour
overal plan andgoa infront of your eyes al the time you will easily lose focus and dredion.

If you have this problem, start using memos, naes, write down al the main scope and consullt it
frequently to keep your mind focused.

No 2.You losein details: another kill er and abig danger. | find this unlucky charaderisticsin all
the people who dor®t either don©t do anything, start anything or don©t get anywhere.

If you have this problem, it©s essential that you start to train yourself to recognize avital item from
atrifle, an unmportant detail . At every moment you must be aleto tell whether what you©re going
to doisimportant at that speda moment, why, what it will bring, whereit isheading, whether it will
help your long-term goal and haw.

If you owerstressdetail s, you©re doamed to fail ure.

No 3. You fear problems, failures, inseaure situation: problems, trying, failures, inseaure
situations are the daily bread of entrepreneur©s everyday life.

If you are nat willi ng to or do nd know how to cope, you shoud na start at all.
If you still want to start abusinessof your own, you shoud train yourself.

No 4.You hate solving problems, prefer living with them: most people hate problem solving so
much that they prefer living with them letting these grow beyond manageable.

However, a successul entrepreneur canna aff ord this. Every serious problem if not solved grows
beyond pasble control bringing abou disasters.



If youare one of the people leaving problems unsolved, start training yourself by regular solving at
least asmall and urimportant problem a day to see:-)

No 5. You don't prevent problemsto happen: | have leaned this problem prevention from the
German businesamen. 1t©s one of the best principles you can adopt.

[t©s 9 much easier and chegper to crede such condtions that problems do nd happen at all than
to solve them when these occur.

Still, you can©t prevent al of the problems from happening and youwill haveto solve some anyway
from time to time but not so many problems and so disastrous.

| highly recommendto adopt thisprincipleif you©relooking for ahappier, easier and more successul
life both businessand personal.

No 6. You unconstructively complain over problems, searching for someone to blame:
Negativism. A typicd charaderistics of unsuccessul people. Every problem, every obstade can
tead you so much, it isa dhallenge, na akill er. The negativism is the Kill er No 1.

If you tend to being negative, fed paralyzed by problems and ureble to cope, adopt a positive
attitude asfast asyoucan. Youwill soonseehow much easier everything seemsto be and adually
is. Pradiseto find something positi vein everything occurring and heppening to youandaroundyou.
Youwill

soonseetheresults. My favourite alviceis: Alwayswalk on the sunny side of the street.

No 7.You are uncomfortable in stress stuations. entrepreneurs must be tough. No matter how
succesdul you are, certain toughnessis necessary espedally if you are just starting.

If you have nerves problems whenever astressor problematic situation cccurs, dor©t start your own
businessbefore you get tougher. Otherwise you can developit into a serious disease damaging your
hedth beyondrepair.

Not everything will go the way you imagine, unexpeded dbstades will occur and you can©t brek
down every time an undeasant trifle happens. 1t©s youwhomust cope and solvethe situationto your
and your businessbenefit. Andit ispossble; | can tell youthat in 99.99999% casesit IS passhble
BUT you must be aleto kegp cod, think clealy, seethe situation from an unbased pant of view,
ad constructively and solve it that way.

No 8.You are not willi ng to make short-term sacrificesfor the sake of long-term success this
isamatter of self-discipline.



When youstart your business therewill behundedsof various stuationsmuch more dtradivethan
your daily chores aroundyour businessor even na so attradive but you will consider them more
important; family members and friends can be very disruptive.

Thisis completely in your hands: the truth is that if you bresk your working hours once, nahing
disastrouswill happen to your business na eventwiceBUT after several oncehere andtwicethere
youwill suddenly seethat youarenat in businessat all.

[t©the momentsli ke thisthat you must be disciplined and selfish if youwant to achieve Something.

Similarly it goeswith various©unimportant© expenses: youmake somemoney from your businessand
suddenly you can buy things you couldn®©it afford before BUT you reed eg a new computer, a new
scanner. The new sports car is 000000o0o0a@ttradive. Andyouthink: | will make more money in
aweek again. NO! Buy thenecessary itemsfor your businessfirst. EVEN if youshoud drive aound
inyour old car for ancther threeyeas!

No 9.You are not willi ng to constantly learn and work: thisoneisvery usual in teaders, even
some doctors. These people adieve somelevel of exad education,society respedsthem intheir job
andthey fed humiliating to lean more, to educae. And before one natices the advancement around
is D far that they missed the boat.

[t©gven more dangerous with entrepreneurs. the moment your business gets obsolete, you, your
attitudes, your products and services are not able to cope with the market and cli ents© demands, you
are ded.

A flexible mind, fresh thinking, curiousity, live interest in everything new and progressve, the
will to lean, improve and grow is the bloodyou reed in your business

No 10.You are not willi ng/abletoimprove, grow and adapt to changing conditions: | know lots
of people who watch and foll ow the devel opments, even lean and study, can talk and explain new
trends for hours but they will hardly ever adopt anything to use by themselves.

However, jumping andintroducing everything withou thinking isthe samekilli ng. Y oumust foll ow
the developments in your field as much as you can bu be caeful abou adopting something just
becaise it©s new. Always you must know what you are doing and why, where you're heading and
why.

The mere fad that something is new is not areason goodenough for amajor and costly change in
your businesd To seethrough hype, uselessgadgets, robkery andthelike is an essentia part of an
entrepreneurial intelli gence



Thereisa pawerful, driving forceinside evey human being that
onceunleashed, can make any vision, dream or desire areality.
- Anthony Robhins

Chapter 4. 5Main Reasonsto start a business
Advantages vs Disadvantages

To name only 5 Main Reasons to start a businessis quite difficult because | can tell you hundeds
of these and consider all of them esentia. But the 5 Advantages | consider life-changing are:

1. Independency, freedom: thisoneisthe asolute necessty for me.

However, na even this happens overnight. Youwill have to work for it to be sure you can enjoy it
for life.

2. The right to dedde: anather vital point. | fed very nervous at the mere thought that someone
shoud dedde for mein my important matters.

On the other hand, it can be very lazy to leave someone dse decide for you if you are ale and
willi ng to live with the consequences.

3. Theright totakearisk: thisisnot amisprint: | consider this my ©right©. Life and businessare
abou risks anyway and it©s your privil ege to take your risksfor youinstead of someone dse taking
the risksfor you.

Of courseg, it©sgot itsflip side: youshoud be pretty goodat taking risks, otherwisethe cnsequences
can be disastrous and nd always only for you.

4. Complete mntrol: you are the master of your life and you shoud be &leto organize andlive
your life the way youimagine.

5. Lifestyle you choaose: anather predous privilege of mine. | must admit it took me quite atime
before | eliminated everything | adually did na want from my life. In fad, the adual removing of
the unwanted items was quite quick but what took me the time was to determine what it is| don©t
want and enjoy and appredate what | dolike and dowant in my life.

Your lifestyleiseverything aroundyou, with you and also what is not with you starting from items
you buy, colled, use over to things you enjoy, the ways you spend your time incl people you med,
make friends with and even the people you dort med and dort make friends with etc.

DonGibeli evethat everything you buy and havemust beluxurious, expensive. | also started that way.
Later | grew to find ou that plain roses smell much nicer than many of the expensive sorts :-)



And now, | even use many chegoer items than people whoseincome s auitable for these and who
dor®©t use them and baast aroundwith posh items.

To sum up: you can lead a olourful, attradive and adventurous life, and enjoy every second d it,
you have the final word (if you wish) abou all the important matters in your life, your incomeis
unlimited if you doit right, you can aff ord the li festyle youwish and what isthe most important you
are independent if youlean haw to handeit right.

Disadvantages and possble amnsequences.

All I mentionabowve can be adisadvantageif you dor©t dothingsright. Of course, youshoud accept
the fad that when you start you won©t be doing things right, you will m ake mistakes, youwill fail,
but the aqucia thing is to lean what is necessary, adopt the right principles, stick to them and
developrelated mannersand hebitsleading whereyouwant to get, achievewhat youwant to achieve
and keeo it permanently. It's not important whether and hov many battles you lose if youwin the
war.

Many peoplefind any of the following abig obstade and the reasonwhy they dor©t start abusiness
of their own:

1. Long working hours: here cmes a big hype from irresponsible people promising successand
money overnight withou work claimingthat therewill not be 9-5 any more & onasapersonstarts
abusinessof their own.

Part of it is true: there will redly be no more 9-5 becaise there will be non-stop work, mostly
including nights, Saturdays, Sundays, hdidays etc.

Starting abusiness griously requireswork and herd work. Full stop.If someonetell syouit©snaot true
he©s either aliar or arobber but definitely not a professonal entrepreneur.

This hard work can have and very often has bad impad on hedth and family. These suffer.

Hedth: You shoud be hedthy, tough and rugged, no complainer, ke fit and pradise some
regenerating routine.

Asto the family: it©s a much more deli cate problem. It depends on so many spedfic fadorsthat it©s
guitedifficult to give apieceof general advice If youwant to achieve something valuable, predous,
desirable, if youaredriven by apassonto read your dreams, you are selfish, self-centered andyour
closest persons suffer.

However, if you dor©t foll ow your visions, youwill not find heppinessif you deadeto saaificeyour
life dreamsfor your family©s sake. | met too many people like this. No matter how | sound,l do nd
recommend this. What | dorecommendisfinding a cmpromiseif thisis passble.

The dedsionisyours, your partner's and your family's.



2. Nothing guaranteal: As onas you start, no ore except you can ean you money (no matter
whether adive or passveincomes), no orewill guaranteeyouanything. Youarethered Master of
your life (and nd only your life) and you can end up lvoke.

Youshoud be avare of thisif you dedde. Always be horest to yourself. Therewill be timeswhen
not everything will go your way andit will beupto youto solvethe situation,cope and survive and
youwill haveto live with all the resporsibiliti es every single day and hou.

You must be abit of adventurer to be ale to live and work under stress in urstable, risky and
inseaure situations.

Many people mnsider exadly this absolutely unacceptable.

3. Constant alert: you must be on a mnstant watch for new developments, keging up with the
competition. You can lose your businessif you dor©t ad the way your business and prosperity
require.

4. Alonefor everything: thisoneiswhat | hea the most frequently onthe Internet: if you start your
own business the best way isto be done. On the other hand, youwill have no ore to rely on,you
will haveto lean everything and doeverything, even the chores you hete and are not talented for.

5. Full responsibility: you have full freedom but also full resporsibiliti es: you can end up lvoke,
losing your businessand even your family if you dor©t succeel.

Our ultimate freedom is the right and power to decide how anybody or
anything outside ourselves will affect us.
Stephen Covey

Chapter 5. What it takesto start a business
What isnecessary if you want to start a businessof your own and succeeal in it

To answer the question Lriefly: all the éowve... Yes, everything | mentionabowveisnecessary if you
want to start, develop and run a succesul businessof your own.

However, there ae several tricks useful to knaw to eliminate unnecessary pitfals, problems and
fail ures. So, here you go:

The 20 Ultimate Tricksto Success
1. A strong vision, passon for adream: as| arealy said, your visions and deams arethedrive

that reliably leads you through problems, helps you cope and solve problems, live with olstades
andwork hard for long hourswithou complaining: in short it isthe reasonwhy youwill never quit.



The stronger your passonto achieve the eaier al of it is.
Know yourself, set your goals, analyze your priorities and start there.

2. Create a budget and live within your income: this rule seems to be very obvious but
surprisingly so few people live by it: save one penny of your income and you are on your way to
beamea milli onaire; spend ore penny over your income andyouare on your way to hell .It'sthis
smple.

3.Keg cash reservefor at least 6 monthsfor unstabletimes: thisreserveisessential and ore of
the biggest mistakes most starting entrepreneurs make is that they have no money to start or spend
all of it withou kegping any cash reserve.

Calculate the minimum you reed for amonth and pu aside 6x thisamourt. No loan; your cash. You
will neel it.

4. Study at least the e@nomic basics before you start: it©s esentia that youfully understandthe
eqnamics, econamic indicaors, how the markets function, hav money circles function, al the
money, cost, expenditure, debt, loan, overheal, profit, break-even,interest structuresare, how these
function, market demandand df er, market forces, what aretheinfluences, how to make use of them
etc. etc €c...

|©venet quite alot of people pradising businesswho do no know whether they arein profit selling
their goodsor nat. It showed that they didn©t even know how to cdculate profit andwhat to include
into cost, what their overhea is, what overhead adually is. Something like this is absolutely
unacceptable.

If youfed you aren©t able to lean these things onyour own. Go to schod, take a ourse. BUT you
must know these things. 1t©Os the same vital as your knowledge in your businessbranch.

If youwant to start at once, go below and get at least an idea
http://www.thecasd opeia.com/eanamics.html

5.Beoriginal: na extravagant but donSt be draid to be diff erent bringing, creaing and using new
opinions, new strategies, new ways. Don©t be draid to takelessbeaen peths. Don't monkey anyone.

6. Don't believe that there are mysterious crets that will solve all of your problems and

wishes: ancther pitfall. Mostly onthe Internet even reasonable and educaed peopletendto believe
in thisrublkish. All the mysterious forces youcan med are within you. 1t©s youwho must doit al:
discover and pu your forcesinto work and perform mirades.

The soorer you get used to thisredity the faster you will move forward.



7. Never spend on future incomes. ancther attradive trap. Again mostly onthe Internet you can
seemysterious profit cadculations © persuading that it is gupid na to beli eve them. Andtoo many
people do kelieve, spend, by this and that reasoning that they will make milli onsin threemonths
at the latest.

Avoid this: unlessyou have your money safely in your acourt, simply dorot buy anything. And |
mean it: Buy Nothing!

8. Buy instead of rent, lease: thisoneisespedaly attradive. All the cmmpaniesallure austomers
to buy now, pay later, pay in instalments.

Again, my adviceis smple: pay cash instead of various instalments, loans, leases, rents and the
like. Unlessyour businessis 0 succesdul, so stablebringing youregular substantial income, avoid
thistrap.

If youredly need aloan, get al the information avail able @ou lenders, kinds of loans avail able,
anayze your situation, your red future posghiliti es and then dedde.

9. Differentiate your incomes, don't rely on a single or two streams only: we live in very
dynamic times. This brings abou big fluctuations, tough econamic condtions creding severe
competition, high demand for high-quality-low-price products and services and it requires highly
professona and flexible businessmanagement.

To rely on a single income stream is the biggest mistake you can make: it©s not only unstable,
inseaureand owerall unsafe andrisky but also muchlessprofitablethanif youcredae several streans
of income coming from different fields and make full use of them, bah adive and pessve.

10. Never talk about your planswith anyone: it isavery big mistake to consult your planswith
your competition a even abusinesscoll eggue. Timesaretough, market demandismuch lower than
the off er and the fight for customers resembles war.

Besides, if you are dou to bring something new youcan©t aways exped that everyone will agree
to your plans. Negativists, complainers, problem-seekers will awaystell you: dorn©t doiit.

| would very much doul your patentia if you reed this encouragement anyway.

11. Always get all the rdevant, reliable, fresh and unbiased information before you take an
Important action/meding/dedsion/risk-taking:

| am abig believer in dang proper homework analyzing the fads and the situation, preparing fads,
cdculating the risk, qualifying the deasion and redizing and evaluating all the ansequences.

Alwaysbehorest withyourself inthefirst place dor©t closeyour eyesbeforethefadsyou dor©t like.
Do unbased analyses of all the fads you can gather and orly then deade.



However, befast: don©t take it as an excuse for not ading.

12.Investing: never invest your last money: thisoneisatypicd mistakewith beginners, easy-goers
and greedy people. All of it iswrong.

Takeit asif you©re going to a caino: before you step in, deade how much you can lose and are
willi ng to lose. If you lose the money, you must be &le to survive withou jeopardizing your
existence However, thisisnot a cainoandyoushoud invest wisely not relying on pueluck, even
though you will need the luck as well.

Don©trisk withou carefully evauating the risks involved, fully accepting the risk and the
consequences, doeverything youcan for seauring profitsand orly then risk and till i nvest only and
only the anount you can lose withou jeopardizing your business your home and family.

13.Always grictly limit your expenses: spend orly theinevitable anourtsand dor©t confuse sts
and investments. 1t©s the most common mistake.

Y oushoudawaysexped andrecave profit oninvestmentswhil e costsaregone, lost money. Before
you puchase awything, ask abou the return if there is nore, be caeful. Lean to hate spending

money.

14.Constantly learn, grow, improve: today©s ecnamic environment isierce The market offer
is much wider than the demand. Thus, competition is fierce and orly the most flexible, bright
entrepreneurs have any chances.

You can start like ashoding start but if you dor©t continue to grow, improve, introduce new
strategies, tedhndogies, you will become obsolete very fast and it is the end. The deah of your
business

Rea, devour fresh upto-dateinformation on aévelopmentsof al kind,follow news, developments
in society, law and grow.

15. Build passve incomes, leverage your efforts, money: from the very beginning you shoud
plant money seeds for your passve income streans. You must be avare that any minute anything
can happen and if you end upwithou money you©re |ost.

Y our businessmust be establi shed the way that it will always be ale to ensure your income even
if you dor©t do anything.

Even for thisreason it is very important to be caeful abou branding your own name. As onas
your company is doing ged just becaise the dients know you©re there, itO©s very, very dangerous.
There may come the moment that you deade to sell it and if it is built onyour person, you either
won©t sall it or very low.



16. Develop your lifestyle but don't spend unnecessarily: as on as you start building your
business developyour brand, start devel oping and establi shing your ownlifestyle. Don©t beli eve that
you must show off using and presenting only the top expensive items.

On the oontrary, the more wedthy you beame, the more you redi ze that it©s your personality that
courts in your lifestyle much more than the priceyou pay for what you wse. So be wise.

| likethe question: would yourather be wedthy, filt hy rich with no ore knowing you a famous? 1©d
always go for filthy rich. What abou you?

17. Avoid employees. espeaally family members and friends and their friends unlessthese ae
entrepreneurs BUT even then be caeful, very caeful and again very, very careful!

18. Carefully plan all of your actions and track the results: modify, adapt to changing
condtions, test and tradk your results. After every adion, you must find yourself neaer to your
dreamns. | recommendthat you set partial goals, achieve these andreward every stage. Y our path to
your dreams will be much brighter, easier and will seem to be much faster.

19. Keep organized: put down every task you must do today, next day, this week, this month,
regularly. Every day, finish your day by going through thistask li st, tick off the tasksyoucompl eted,
add new ones, modify theli st acoording to the dhanged situationand prioriti es. Never finish your day
withou revising all of your day.

20.Always pay acertain percentage of your income to charities, haspitals, children hames etc:
| recommend this very much. It's our duty to help the people who are handicgpped for any reason
and can't help themselves. | myself pay 10% for so many yeasthat | dont even remember when |
first started. | can tell youthat | have never regretted.

However, alittl e alvice always make sure that your money adually goes to the people you wish.
And Whereisthe Secra? Financial Intuition.
Only your Financia Intuition can tell you whether:

the route you take is the right one,

thisinvestment will bring you profit

this product will be the successyou wait for

this partner will be the one youwait for

this businessline will be the one which survives in tough times
etc....

Simply: your financia intuitionwill safely lead youthrough all the dangers of your entrepreneurial
life, helpsyou prevent problems, helpsyou cope and solve the problems you could na prevent and
will aways make you money IF you consult it and listen to it.



If you dor©t haveit or youOre not sure itOsreliable, developit, train, gainit...

AndthereisalittleBonusPlus: | consider crucial if the personintending to start abusinessof his
own is used to work manually, manually experiencing what it is like to adually make money
working. It gives youthe aility of a cmpletely different view of life andits aspeds and helps you
set your prioritiesright.

And nat only that. I©m going to give you a short example: | come from a very wedthy family.
However, my father was very strict onme and every time | wished something spedal heinsisted on
me eaning the money for it even when | was a small child. | was very angry at times with him
becaise | aways wanted everything at once and making money to get the thing delayed my getting
it. But when | grew up | leaned to appredate thisleson.

Andevenif | have never needed to work manually | resped people who are nat afraid of any work
and are ale to work much more. | consider them more quality people. | myself am able and ready
to doany work myself if necessary and | know | will manage.

It gives you even morein the terms of your financia intuition. A tiny little example: | have people
to cut lawnsin my big garden but | know | cen doit myself if necessary becausel adually did it and
what more: when | waslooking for new people | knew at oncewhowasarobber and charged metoo
much because | exadly know how long it takes, how hard work it is, how often it isnecessary to do
al the dhores, what tod's are needed etc ec.

Look at a day when you are supremely satisfied at the end.
It©s not a day when you lounge around doing nothing;
it©s when you©ve had everything to do, and you©ve done it.
Margaret Thatcher

Chapter 6: The Secret of a Stable Chair:
Different streams of income
Leveraging your money and efforts

Never in the history there were seaure, stable and ureventful times giving people guarantees of
permanent income from a single sourceonly.

If wetake a dair with four legs we get the idea if the chair has only threelegs, it©s dill abou fine,
even if it has only two legs you can make it to sit onit but with asingle leg, you lose.

And, exadly the sameit iswith your income: if yourely only on ore source and your branch/niche
getssaturated or outdated, youwill end upempty-handed whil eif you dff erentiate your incomeinto
more varied streams, you are fine under most of thetimesif your financial intuitionworksright and
you pick uptheright branchesor evenif youare mistaken sometimes. Y ouwill not alwaysonly win.



My own experience can give you another pieceof advice apart from adive incomes, implement
passve leveraged incomes as well .

If I shoud summarize the various kinds of the money you reed, | would say:

- you real ©fast© cash ie money you can instantly use

- you reed ©dead© cashie property, jewell ery, coll ediblesetc inwhich your money lies sfely
and you can useit asthelast resort but it©s nat instant

- you reaed ©portfolio© money iemoney coming form your share, stock or other portfoliowhich
you can sell and get medium cash

- you red regular, stealy, stable income wming from diff erent streamns

- you real occasiona income

- you red leveraged money

- you real long-term money gaining in profits

All of the money above @ver bath passve and adive incomes and in fad helps you to determine
the sources of your various income streams. Thisway youwill also make much more money thatn
youwould from one stream only.

Leveraging your money and efforts

Again, an examplefrom my own experience sincel wasa dild | have dwayshad my own patfolio
consisting of stock, shares, commodities etc. | would fed very oddand very inseaureif | shoud be
withou it. | constantly changetheitemsbut the overal strategy isalwaysthe same: it guaranteesme
return on @rt of my money ie a cetain amourn of passve income.

Ancther excdlent strean of income using a very high leverage is forex. | consider it vital for a
person©wedth so | devote awhale part of thisbooktoit. | used to trade as aprofessonal trader for
over 5 yeasand| consider it the base for atrue wedth. Of course, if performed right.

Ancther excdlent stream isred estate: at onetimeof my entrepreneuria lifel used to makefast cash

by buying shabby houses, putting on rew roofs and selli ng them for amuch higher price It isavery
elegant solution to medium-term cash needs, fast and easy if you knawv what you©re doing. Another
stream of a substantial fast batch income. However, | don©t recommendto doit for living if you©re
nat abuilding enginee or aprofessonal redtor.

Forex: Forex Basics
What is Forex?

Forex, ashort for Foreign Exchange, isthe simultaneous exchange of one ountry©s currency for that
of ancther. The investor wishesto purchase or sell one aurrency for anather in the hope of making
a profit when the value of the arrencies changes in favour of the investor, whether from market
news or events that take placein the world. This market of exchange has more daily volume, bah
buyersandsell ers, than any other intheworld. Taking placein themajor financia institutionsaaoss
the globe, the forex market is open 24hous aday.



Inthismarket youmay buy or sell currency pairs. Theobjediveisto eanaprofit from your pasition.
If you have bought a aurrency pair, for example, and the price gppredatesin value, then you will
ean aprofit by closing your position. When you close your position, sell the aurrency bad in order
tolock inthe profit, youarein aduality buying the munter currency inthe pair. By trading currency
pairs, one airrency valued against another, arate of worth has been establi shed. After al, a @unry©s
currency hasvalue only relativeto the aurrency of another courtry. Just likein all markets, there ae
two prices for every currency pair: the buying and selli ng prices.

L everage

Leverageisthe processin which atrader can take amarket position much larger than the value of
the trader©s acourt. A goodmarket-maker enables youto take positions upto 100times the value
of your acourt.

However, | do nd recommend using leverage of more than 10times your acourt value. Using
leverage exaggerates both gains andlosses. Even when market condtionsarerelatively cam, using
leverage can generate large gains or losses. In the cae where you surpassthe maximum leverage
allowed (which can happen when acournt equity shrinks as a result of trading losss), your
market-maker will close dl open pasitionsin the acount and you can lose dl of your money.

The make-up and structure of the FX market crede dficiencies that are highly beneficia to
investors. Some of them include:

* Constant Liquidity

» Commisgon FreeTrading

* Easy and Predse Risk Management
* 24 Hour Trading

Foreign exchangeisthe prime market in theworld. Fast beaoming reaogni zed asthe world©s premier
trading venueby all stylesof traders, foreign exchange (forex) istheworld©slargest financial market
with more than $1.5trilli on USD traded daily. Forex isagrea market for the trader and it©s where
"big boys' trade for large profit potential as well as commensurate risk for speaulators.

Forex used to bethe exclusivedomain o theworld©slargest banksand corporate establi shments. For
thefirst timein history, it©s barrier-freeoff ering an equal playing-field for the eanerging number of
traders eager to trade the world©s largest, most liquid and accessble market, 24 hous a day.

Trading forex can be done with many diff erent methods and there ae many types of traders - from
fundamental traders eaulating on mid-to-long term pasiti ons to the technicd trader watching for
bre&out patternsin consoli dating markets. The methodsfor trading foreign exchange ae many and
| recommendthat you develop your own system and routine during your training period before you
enter the live market.



Disadvantages of the FOREX Market and Its Risks:

Forex is very risky if you dor©t know exadly what you©re doing every single secmndyou are in the
market. | highly recommendto study andtrain yourself before youadually start trading. | al'so used

to train traders and have seen quite many people losing too much and/or people who were not
suitablefor trading at all. So, it isalso vital that you carefully examine your cgpabiliti es before it©s
too late.

As onasyou start stick to this smple alviceconstant learning and dscipline isthe aswer.
| recommend the foll owing threefundamental books:

Japanese Candlestick Charting Techniques by Steve Nison
Beyond Candlesticks by Steve Nison
An Introductionto Global Financial Markets by Stephen Valdez

Recommendation Summary:

1. Study and lean what is essential before you start trading for the first time

2. Never invest your last money or money that can threaen your existenceif youlose.

3. Strategies. traderegularly. Thisapproach seeksto achieve aregular, modest profit using controlled
risk, as oppased to looking for the big wins which can also invalve experiencing some substantial
draw downs. Thelonger you danto hdd apasitionandthe larger your profit target, the morelikely
therewill be anincreaseinthelevel of risk youasume. Morefrequent, small er tradeswith sensible
stops can involve lessrisk than fewer larger ones.

4. Discipline: an absolutely strict law for successin thisfield

5. Never trade if you are under stress in an urgent need of money etc.

6. Do your homework: get all theinformation, wseit and rever trade if only someone tell s you that
you shoud and you©re nat convinced it is good.

7. Trade personally and orly with a big market-maker.

Twenty years from now you will be more disappointed by the things
that you didn©t do than by the ones you did do. So throw off the bowlines.
Sail away from the safe harbor. Catch the trade winds in your sails.
Explore. Dream. Discover.
Mark Twain



Chapter 7. 10Basic principles of Entrepreneur's Ethics

Ethics is a vast field and a complex problem in nowvadays highly competitive business world.
Besides, for amost every person, every company and every businessbranch this means something
abit different.

However, there ae items common to everyone involved on bdh sides: - paositive: helping to
establi shyour business strengthen your brandand professonal image, and regative: certain business
Kill ers.

| am quite conservative onthisone. | strictly distinguish people making money by the waysthey do
it and there ae cetan limits beyond which | would never go and dor©t recommend to doso to
anyone wishing to creae along-term business on which he aad hs family can rely bringing
substantial income dl owing the lifestyle he imagines.

Anentrepreneur isNOT apersonwhomakes$1,000,000 dibarsripping off peopletrusting him, nor
aperson avning alittl e shopin aremote vill age making big money by charging hisfell ow vill agers
robbersO prices for items they need for everyday life.

An entrepreneur who wants to make substantial income ensuring him and hisfamily thelifestyle he
wishesfrom hisown businesslong-term andwantstolivein hisown placefor yeas deging camly
at night withou having to move every other month because his victims and law chase him shoud
stick to these basic ehicd principles.

Asl said, every person hesits own internal code of ethics but the below basic principles will make
your life much easier and your businessmuch more successul:

. Respeda yourself and your business

. Resped your partners and competition.

.Do na lie: nat to your partners, na to yourself.

. Resped your customers: (alittl e note: however, na all customers. Some austomers are better to
avoid even if they do pay good pices.)

. Do na use frauduent businesspradices.

. Do na use over-hype marketing.

. Do nd rip your customers.

.Befair in Vs, partnerships.

9. Stick to what you agreeon with your partners.

10.Do na ched.

A WDNP
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When in doult, remember the dassc: do nd doto athers what you dor®t like to be dore to you.
To sum up I©m going to give you afew examples:

a. Frauduent advertising: | strongly recommend to avoid this.



Just to give you apicture: what | consider afrauduent pieceof advertising is claming a©free® item
which you get if you pay $$. Thisis NOT afreeitem. Full stop.

b. Ethicd strategy: though na everyone agreeswith me, 1 doconsider ethicd if you dor©t tell people
al the strategies, tools and resources you yourself use to make money.

c. Hype: dor©t believe that hype doesn©t sdDf course, it does. And gred. Y ou must use abit of it
if youwant to sell but this sroud be within widely recognized and acceptable ehicd limits.

Remember that there ae ONLY 194 courtriesin the world and youwill run ou of them very fast
if you owerdoit. :-)

Know the true value of time; snatch, seize, and enjoy every moment of it. No idleness,
no delay, no procrastination; never put off till tomorrow what you can do today.
Earl of Chesterfield

Chapter 8. How to behave moneywise

First to clear one very dangerous myth: Money isNot important.

For get this: money rulestheworld andeveryone©slife even if many peoplerefuseto accept thisfad.
Money DOes buy everything, starting with hedth, happinessand all sorts of basic human needs
covering the basic life necessties not talking abou all the luxuries you have on your mind when

starting your own business

DoNOT believethat ladk of money kegos coup estogether andtheselive happy enjoying their love.
Rubhish.

Ladk of money isthe No 1 marriage happinesskill er.
Ladk of money isthe No 1loveKkill er.
Ladk of money isthe No 1 hedth kill er.
As onasyou accet this smple fad, youwill change your financial attitudes much easier.
So, what are the SuccessPrinciples of controlled finances and your financial freedom:
1. Moneywise Memos: you can use speda memos giving youideas of how to get better control of

your finances, of waysto save, to ean, to crede income oppatuniti es and then you can pu them
into your budyet.



2. Budget: budget has incredible power in getting and maintaining your wedth.
Most people make the fatal mistake of not controlli ng their money.

| can nameyoutensof excdl ent reasonswhy to start budgeting but | believeoneis sufficient: budget
givesyou full control of your finances.

Take control of your finances at oncel | can tell you ore simple principle if you©rein doult: no ore
can take abetter care of your money than you persondly. Stick to it and you©ve won Half the battle.

3. Avoid loans as much as you can. Purchase things instead o leasing, renting, etc; pay cash
instead of instalments.

4.Keg books: it©shardto believebut | haveredly been kegping my books sncel wasalittl e dhild.

If you have discipline problems, develop a habit to keep records of every single penny you get and
spend. Youwill know exadly from where your money comes and where it goes.

This helps you find fields where you can start saving and where you can adually save.
[tOsery easy these days. In fad, your computer will doit for you. Just spend a cupe of minutesto
anayze your fields from your income comes and where your money goes, use ay suitable system

like SoftBanking and in notime you will seeresults. | can guaranteeit because | know it.

Y ou can dowvnload it freebelow:
http://www.thecad ope a.com/SoftBanking.html

5. Live within your income: even if you are just 1 single penny in green, you©re on your way to
financia freedom. However, it©s smilar the other way round a single penny in red and you©re on
your way to hell. Just choase. The dedsionisyours and orly yours!

6. Save: start with what you can bu Start Now! | always recommend the smart Doubder game. It
looks difficult but it©s nat if youredly doit.

Download the Speda Report: How to doubdeyour way to aMilli on in 28steps by Stuart Goldsmith
http://www.thecasopeia.com/WebLions/Doulde.zip

7. Beware of unnecessary expenses, too ahigh overhead: spend as little & you can; strictly
diff erentiate between investment and spending. Avoid debt and interest.

8. Beware of employees: | know what | am talking about and why | recommend you this. At one
timel had been running disco and hilli ard clubs employing over 300employeesall over the curtry.
It was almost impossble to persondly supervise dl of it. All imaginable and unmaginable
adivitieswere caried ou there.It was worse than a nightmare.



One morning, after | learned that several of my employees burgled ore of my clubs, | deaded that
what was too much was too much and | sadked them all that morning.

| can tell you | have never regretted this sudden move of mine. Now | employ only house- and
garden-keepers and lawyers and my lifeisawalk in the sun since then.

A littl e note: dont believe if someone tell s you that if you pay your employees well, they will be
loyal. Rublish. | paid my employees slaries doulde than usual in theregion, bowght managers and
diredors

cas, paid hdidaysfor them andtheir famili es, paid schoding, even clothesin many casesandmore.

9. Never spend on future incomes. This is the most frequent mistake: to spend money on a
questionablecd culationexpeding incomethat shoud never come. Be avare of thefad that anything
can happen. Even if someone promisesyou puchase, evenif yousign an agreanent, uriessyou have
your money safely in your acourt, simply dorit spend.

10. Trapsyou should avaid:

- buying onthe avicethat theitem istax-deductible: youmust first have anincome from which you
can deduct expenses. If you dort have aty income, or nat sufficient, thisinformationis useless

This is 9 obvious, | dont understand why so many people fall into thistrap so easily.

- buying discourted items you dor©t need, oy just like to have.

- avoid unrecessary insurance Most times you pay more than you can get paid on camages.

- avoid banks. Banks are the biggest robbers you can med.Use them only to learn how to evaluate
every single penny and hav to multiply every penny into hig profits. They are mastersin this.

- ading onthe avice that you must use other people©s money tomake money ie you shoud
barow. Youmust pay the people badk inthefirst place ad pay with an interest! 1t©s much better
to start small and grow slowly than fast borrowing from everyone you med.

- dont trust or at least not toomuch.
Accept responsibility for your life.

Know that it is you who will get you where you want to go,no one dse.
Les Brown

Chapter 9. Wealthy Entrepreneur: Lifestyle

Before you can become awedthy entrepreneur you must devel op your own businessinto asuccess
creding aregular substantial income. Along the way you must crege wedth. Don©t mix up these
two: income and wedth.



Wedthisacawmulatedincome. So, youmust save andacaimulate part of your incometo creaeyour
wedth and assts.

However, you can start building your lifestyle & soonas you start buil ding your business

1. Analyze your needs

2. Analyze your dreams

3. Analyze what you have

4. Make alist of what you can have out of what you have

5. Make alist of what you reed to bwy

6. Put pricesto every items

7. Sort the items garting with the degpest

8. As onasyou adieve your partial goa, reward yourself by purchasing an item onthellist.
9. Watch your list al ticked off very fast.

To makeit stronger, more urgent, pu datesto your items. Thiswill forceyouto domorefor getting
your items.

When building your list, think long-term. These shoud beitemsthat will be with youall your life.
| dorit mean exadly the same thing you aiginaly buy but the same in its nature. And kelieve me
you dor©t need everything you can spaot.

| myself adualy started and lived qute along timethisway and nawv | can sincerely tell youthat it
was the biggest mistake in al my life. At one time | owned six cas just becaise | loved them.
Fortunately quite fast | found ou that | need orly two. Over time | grew, getting wiser and creaed
alifestyle in which I wouldn©thange asingle item. Actually what | loved twenty yeas ago, | still
love and regularly buy.

And you exped asecret hereagan. Hereyougo: to have amarvell ouslifestyle, wedth, hedth and
happiness is one thing and to know it, be avare of it and appredate it is a mmpletely diff erent
matter. It neads one to be wise and matureto find ou.

Facts and Myths about Milli onaires:

1. Most millionaires inherited their money.

No. Only 19% of milli onaires were given any income or wedth from their families.

2. Milli onaires donSt acually work.

No. Most work morethan 45housaweek. That©s more hoursthan most employeeswork inaweek.



3. Milli onaires $hopin very exclusive stores, na where ordinary people in Americashop.

No. 43% of milli onaires have Seas charge cads.

4. Milli onaires drive impressve cas.

No. Only 23% of milli onairesdrive anew ca — that is, onemanufadured inthe aurrent model yea.
5. Most millionaires make their money in glamorous ways.

No.Most millionaireswork in very ordinary jobs. They arewelding contradors, paving contradors,
and owners of mohil e-home parks, etc.

6. Milli onaireshavelotsof credit cards, so that they always have enough money to buy thingsonthe
spur of the moment.

No.Many keep orly one aedit card, andmost pay it off infull at the end d ead month. Milli onaires
dor©t like paying interest on cebt.

7. Most millionaires own their business

Y es. Lotsof peoplethink that milli onaireswork for large well -known companies. Most milli onaires
consider themselvesto be entrepreneurs (peoplewhostart their own businessfrom scratch). Thisfad
may explain why they work more hours than you would think — they are the dedsion makers for
their companies.

8. Many poa people become milli onaires by winning the lottery.

No. The dances of winning the lottery are 1in 12millionto 120million1.How likely isit you will

win the lottery? Y ou have abetter chance of being struck by lightening. Y our chances of that are 1
in 9milli on.

9. Most millionaires are mllege graduates.

Yes. 4 ou of 5 millionaires are mllege graduates. 24% have eaned masters or doctoral degrees.
Ancther 14% have eaned medicd or law degrees. Most millionaires are well educated.

10. There©s agood pashility that you can be amilli onaire.
Yes. It wouldn©t be hard to doeither. Let©s sy youinvest $3,000every yea and ean just under 8%

interest. You kegininvestingwhenyouare21.By thetimeyouare 64, (retirement age) youwill have
saved amillion ddlars! If you save more, or if interest ratesrise, you©ll be amilli onaire soorer.



Source The Northwestern Mutual Life Insurance Company. Milwaukee WI
http://www.nmfn.com

Nothing stops the man who desiresto achieve
Evey obstacleis smply a courseto devdop his achievenent muscle.
[t©s a strengthening of his powers of accomplishment.
Eric Butterworth

Chapter 10. Motivation for Rainy Days

Long-term self-motivation, enthusiasm and passon is criticad for anyone intending to start a
home-based business ItO©s vital that you are ableto ke yourself going ona mnsistent basisand do
the things that need to be dore to achieve success

Infad, motivationisthe reason and the drive onwhich yourunandare &leto focus onyour goals,
dreams, and if strong enough, these ensure that you redly achieve what you want.

The more enthusiastic éou your dreams you are the eaier you doall necessary choresto achieve
your goals and the eaier andfaster it isor at least it seemsto you. Andyouwill enjoy it ontop.

Of course, in every adivity you aso need luck and the goodforces on your side. Everyone knows
the desperate fedi ngs when the drcumstances are against you,andyoufed asif youwereinaglass
cage with thick wall sand nomatter how hard youtry, noefforts can bre& the wall s when the good
forces are not onyour side.

These arethetimesthat the going gets pretty tough and you reed your batteries charged againto go
on....You reed to know yourself well, to know what worksfor youand develop theright strategies
and we the right todlsto get yourself charged again, motivated, get a new enthusiasm charge.

Thefollowing 2 pants makeit easier:

1. Avoid negative people: There are many reasonswhy to avoid negative people but thisoneisthe
strongest: Every meding costs you too a big amourt of your motivation charge.

2.Programyour mind the right way and ke it programmed theway: | myself believein theright
mind programming. You can have the best condtions in the world and if your mind is not
programmed the right way to enable youto doand achieve what youwant, | can guaranteeyou that
you won®©it.

In several words | will explain what | mean by ©the right programming of the mind®©.



Basicdly, there ae two sides of our thinking and attitudes: conscious and subconscious forces. |
dorthink it is necessary to tell you more aou the conscious part: it©s what we dl use and knawv
that we useit. In fad, we think that it©s what controls our adivities.

However, thisis abig mistake. This part of our selves uses only abou 10% of our brain. Not our
consciousforcesbut the subconsciousforces (ieyour other self) ruleyour life and control everything
you doand dor®t do and what adually happensto you.

Andit is exadly these forces, this part of our brain we need to program the right way to achieve
everything we wish for ourselves.

| use asimpletest (andrecommendit to my audiences) to find ou how your subconsciousforcesare
programmed:

Toss a Coin: state which side will tell you what, and the result will give you the axswer. For
example: Ask whether you shoud start your Internet business

If the in tellsyouthat youshoud nad, and you fed:
- disappantment, your subconsciousnessis programmed for the start.

- relief, your subconsciousnessis programmed against the start, andif youredly want to start, you
need to re-program it.

i) Ancther basic simpletest: Answer sincerely to yourself:
If youwon amillion ddlars, would you continue working?

If your answer isyes, GREAT. You are ared entrepreneur. If your answer isno, you either shoud
not start or re-program yourself. Y ou must love what you doin thefirst place

There ae many techniques to program or re-program your mind:

a. Thebest isthe21 days technique:

| came acoss this marvellous technique in a book by a German psychadogist professor Kurt
Tepperwein (seerecommended Books - the exad procedure including the scientific explanationsif
you cae to lean more) in which he teades his method o 21-day programming of your

subconsciousness- psycho cybernetics.

It exadly shows you hav to program your subconsciousnessto help you get what you want, to
communicae with your other self theway it understands and can fulfil your needsandwishes. You



have to state dealy and in afew pasitive words what you want. Under the same condtions - eg
before you fall asleep, duing waiting times, wherever you fed comfortable having enough time,
simply reped the words to your other self.

Strictly stick to:

1) short positi ve sentences: Say: | want to berich. Do nd say: | do nd want to bepoar. Becaiseyour
other self does not know the negative and could like the word poa.

2) take your wishes one by one- never try to adopt too many at onetime. Nothing will happenif you
do.

3) You can use the same way to get rid of what you do nd want.
4) Y ou can gain whatever positive you want this way.

Something happens quite fast, and youwill haveto wait andwork harder for something else. But it
doeswork but you have to as well. Nothing will happen if you do nd work.

The procedureisasfollows: Think of aplaceyouwould loveto beor live. It isnat important if the
placeisred or faditious, it is your dream place Think o the placein the gredest detail to fully
familiarize with it. Y ou must have afeding of an absolute happinessand joy whenever you think
of the place

Pick upaspot and dacetwo baards there - a white one with ared bader and abladk one. On the
white board, youwill write dl the positive youwant to achieve, onthe blad one, youwill write dl
the negative you want to get rid of.

Now you haveto find away to get there, to have agate to your paradise. And| am going to tell you
abou it. Before youfall asleg, when yourevised all you have dore during the day and danned all
you haveto dotomorrow, lay still or sit in your favourite amchair, close your eyes, breahe deeoly
and start to imagine:

1) number 7 and RED colour andrelieveyour head of all thoughts, your eyesandall your faceof the
strain

2) number 6 and ORANGE colour andrelievethe upper part of your body, your arms, shoudersand
your heat and fed the relief

3) number 5 and YELL OW colour and relieve the lower part of your body



4) number 4 and GREEN colour and relieve your soul
5) number 3 and BLUE colour and still relieve your soul

6) number 2 and LILAC colour, your soul shoud be asolutely cdm now withou any thoughts, you
redize the asolute harmony

7) number 1 and VIOLET colour and relax in the harmony.

Now youareintheinnermost youandyoucan goto your dream place Fed everything there- scents,
objeds, atmosphere. When you have enjoyed your stay, go to your boards.

First, go to the bladk board and full of red anger write the negatives you want to get rid of (do nd
forget that it must not redly be dl but only thase dl otted to this period and stopping your pasitives
from coming true). Onceyouarefinished, with all your might and anger wipeit off or even destroy
the board. Y our deg sincere fedings must be dea abou it.

Have abit of rest and come to the white board. Now full of enthusiasm and heppinesswrite dl you
want to achieve (do nd forget that it must not redly be dl but only those dl otted to thisperiod). Fed
your true happinessasif it happened already. When you have finished, you must be &leto seeyour
writing onthe board. Real it, think of it, enjoy your stay in your place gather your powers, recharge
your batteries. Tell yourself something like this or whatever you firmly believe:

"I have only pasitive thoughts that cure me, make me happy, bring me luck, success wedth and
happinessevery day, help me to adiieve dl | wish for myself and the people | love and make me
more and more successul ead and every day.

It is only me who controls my thoughts, ads and capabiliti es on every level of my soul and | use
these caabiliti es to achieve my goals, never to the disadvantage of any other person.

My soul and all myself is absolutely positive, kegoing my body absolutely hedthy, strong and fit.
After the stay in this lovely paradise placeof mine, | am aways relieved, clean, full of energy,
enthusiasm, happiness aswured o my success”

When you have to go badk, just dothe reverse. Court from 1to 7imagining the clours, relieving
al yourself and then open your eyes. Seeto it that you always go there the same way, that you are
nat disturbed. It is not important whether onceyou stay five minutes, once haf an hour.

Gred personaliti es of the history are known to use similar methods too - Edison for instance



| use it whenever | neal to re-charge my batteries, want something speda to come true. | can
sincerely recommendit. Nothing ever worked for me, thisdoes. And| fed streams of new energies
just as | am writing this.

b. Another techinque is subliminal hypnosis and self-hypnosis: I©ve head many opinions of
peopletrying it andit©sinteresting that peoplewith their mind adversely programmed arguethat they
want to hea everything contained in a subliminal trad.

| dostressthat it©sessential that youcanNOT hea everything becaise when you hea everything and
your mindis not programmed properly it argues, refuses to accept the required modifications, the
re-programming andtheresultsarelessdesirableif any andit definitely takeslonger beforeyoucan
see ay change for the better.

Subliminaleff edivenesshas been proven scientificdly for over 50 yeas. Duringthe past 50 yeas,
thousandsof universities and reseach institutions have studied the phenomenon d subliminal
message$sublimi nal messageshavebeentested in eight areas of human behavior: dreams, memory,
value normanchor points, conscious perception, verbal behavior, emotions, drives and perceptual
defensesNow it's aproven fad that human behaviour can be influenced by sublimina messages.

Dr. Norman Dixon,apsychalogist at University Collegein London Englandsummarizesextensive
researchon subliminal leaning in his <hadarly work, "Preconscious Processng'. He dtes 748
referencewvith over 80% of thestudiesonthe df edsof subliminal communicaionshowing paitive
results.

Using the @ove techniques you can develop any habit youwish, achieve aything youwish or get
rid of anything you dor©t want to passess These ARE very powerful and work for everyone.

SeeRemmmended Books for an excdlent software | use regularly.
c. 10Ancient Scrolls by Og Mandino: an excdlent successtod to help youto develop the right

attitudes, the right thinking and so much more. Y ou can dowvnload it here:
http://www.thecasd opeia.com/WebL ions/10scroll s.zip

d. Many people read motivational books that proved working for them. | myself take nates from
everything | have beerealing sincel was akid and nawv | have quite amany personal motivational
books produced by myself. | read them very often and even have them with mewhen onmy travels.

e. Another great motivation isreading biogr aphies of peoplewhoadieved successintheir lives.
| read these regularly and can tell youthat | lean from every single person.



Y ou can read some of my favourites here:

1. TheRichest Man In Babylon by George S. Classon
Halled as the greaest book oninspirational subjeds to dowith financial planning and personal
wedth, this book hdds the seaets to aaqquiring and kegoing wedth.

2.0ne Minute Milli onaire by Mark Victor Hansen & Mark Allen

The OneMinute Milli onaireisarevolutionary approach to bul ding wedth andapowerful program
for self-discovery aswell . Here aetwo boolksin ore, fictionand norfiction, cesigned to addresstwo
kinds of leaning so that you can full y integrate these life-changing lessons.

3.You Were Born Rich by Bob Proctor

Imaginelanding onjust one solutionthat catapultsyouto thelife youawayswished you©d have, ore
that©sbundantly rich and rewarding in every facd. That solution exists. In fad, it existstoday, this
very moment - in your own mind' Every personwalking this planet cariesthis key, but few know
how to plumb their mind©s depths to excavate amore rewarding life for themselves.

http://www.thecadope a.com/MWebLiongbornrich.zip

4. 21SuccessSecrets Of Self-Made Milli onaires by Brian Tracy

Easy to real, essy to understand, and easy to apply, The 21 Success Seaets of Self-Made
Milli onaires shows how anyone can cultivate the habits and kehaviours that will enable them to
achieve nat just financial independence, bu successin any areaof life.
http://www.thecassopeia.com/A/21successeaetsA.zip

5.The7 Spiritual Laws Of Successby Deguak Chopra

The creaion d wedth has always been regarded as a process that requires hard work and
luck--often at the expense of others. In this remarkable book,the aithor of Quantum Heding and
other bestsell ersrevedshow to ali gn with the subtle yet powerful, unseen forcesthat aff ed theflow
of money in ou lives.

6. Creating Affluence by Deepak Chopra
The best-selli ng author of Quantum Heding explainshow li stenerscan devel opasense of awareness
that can lead to material wedth, personal fulfillment, satisfadion, and success

7.How To Think Like A Milli onaire

Charles-Albert Poissant and Christian Godefroy

Thisisthefirst English language edlition d abook by Charles-Albert Poissant which looks at some
famous milli onaires such as Henry Ford, Paul Getty and Steven Spielberg and gives adviceon hawv
credetheright state of mindto become successul. InthisremarkablebookCharles-Albert Poissant
andChristian Godefroy examinethefadorsthat led to the successof ten eminent milli onairesbfrom
Rockefell er and Soichiro Hondato Steven Spielberg.



What they discover isthat successis noacadentball ten share cetain principles and attitudes.
Youcan lean:

- That age, education, and ladk of capital areirrelevant to attaining wedth

- The psychology of succesgetting rid of mental blocks

- The at of positive thought and paitive adion

Now you have the oppatunity to lean these seaets of successand wse them to achieve your own
dreams.

Summary: Where'sthe secret? Your mindis that deades whether you succeal o nat, so it©s up
to youto developit the way to dscover your full potential and achieve the maximum success All
the universe will cometo help youif you knav where you want to go.

| wish you all the best in every enterprise you touch. :-)

Irena Whitfield
http://www.irenawhitfield.com

Finish each day and be done with it. You have done what you could. Some blunders and
absurdities no doubt crept in; forget them as soon as you can. Tomorrow is a new day; begin it
well and serenely and with too high a spirit to be encumbered with your old nonsense.
Ralph Waldo Emerson

Quizzes & tests

Rate yourself how entrepreneurial you are:
http://www.rateyourself.com/pal.cfm/Subjed_ID/2/Poll _ID/3721
http://redm.net/wayofthinking/quizzes/index.cfm
http://www.cbsc.org/aberta/tbl.cfm?fn=quiz

http://www. profitguide.com/quizzes/entre.asp

Estate Planning Quiz
http://www.profitgui de.com/quizzes/estate.asp

Company Growth Quiz
Do you have what it takes to run a fast-growth firm?
http://www. profitguide.com/quizzes/growth.asp

Exporting Quiz
Are you realy to take onthe world?
http://www. profitguide.com/quizzes/export.asp




Hundreds of BusinessQuizzes
http://www.score.org/business quiz.html

Quiz for Small BusinessSuccess

We condcted asurvey of morethan 100Californiabusinessowners. Their comments about small
businesssuccessguided usin creaing the following quiz. Choose the answer youthink is best for
ead question. Usethe shed at the endto determine your total point score and then seewhere you
stand in the Success Quatient Ratings. There are no "wrong" answers. Ead answer listed
represents a segment of the resporses we had to questions in ou survey--and the final rankings
correspondwith the importance succesful owners gave to dfferent answers.

Questions1-5
1. What isthekey to business siccess

businessknowledge
. market awareness
hands on management
. sufficient cepita
hard work
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.If arelative ever asks mefor adviceabout starting abusiness Iwill tell them to:

work for someone dsein thefield first
. write abusinessplan

study marketing
. giveuptheidea

lean abou budgeting

©Poo0 oW
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. Which isthelargest potential trouble spot:

too much growth
. toolittl e growth

toofast growth

. tooslow growth

sporadic growth

©Poo0 oW
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.| trust: (seled as many as apply)

nobog

. myself
my partner

. afew key employees
my customers

P o0 oW



5.1 am unhappy when my employees are:

a late

b. unlappy

. abrupt with customers
d. resigning

e. lessdedicaed than me

Questions6 - 10
6. My customersare: (seled asmany asapply)

alwaysright

. toofusy
demanding

. worth listening to
dumb

©Poo0 oW
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.Rank thesein order of importancefor small-businessmarketing success

word-of-mouth

. advertising
signs

. location
community events

©Poo0 oW
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. When it comesto money | am:

caeful

. toocaefree
emotional

. shrewd
hard-nosed

©Poo0 oW
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.Financially my firm:

a. hastroulde with cash-flow

b. hasagoodline of credit

c. isfinanced totally by recept--no credit

d. ismaking better profitsthis yea than last
e. knavsexadly whereit isal thetime

10.1n hiring people:

a. | takefar toolong
b. I lookfor the chegpest person



C. personality ismore important than experience
d. I lookfor the best person, and am willi ng to pay
e. 1 only hire & the traineelevel

Questions11- 15
11. With my employees:

a. | trea everybody the same

b. I try to talk privately to everybody once aweek

c. Towhatever extent possble | tail or assgnments to personaliti es
d. I encourage them to talk to me @ou the business

e. | try to work alongside them whenever passble

12.The real key to business siccessis:

a. hard work and perseverance

b. fine products and service

c. advertising

d. knawving the fundamentals of business
e. employees

13. Competition is:

dumb

smart

cunning
everywhere

a aonstant threa

©Poo0 oW

14.The best competitive advantageis.

experience

undbrstanding what the market wants
confidence

condicting a businessethicdly
adetailed pan

©Poo0 oW

15.1 keep:

a. caeful financial records

b. intouch with my customers
c. intouch with my employees
d. trying new techniques

e. wanting to retire



Questions 16 - 20
16.My dream is:

a. to grow the businessuntil someone dse can runit

b. towork until 1 drop

c. to give up these headades and have more fun at work
d. totry another business

e. to take avacdion

17.1 think businessplans are:

a. for the birds

b. ncebut not necessary

c. something | can dowith my acourtant

d. wseful andinformative

e. esentia--wouldn©t do businesswithou them

18. What makes aterrific entrepreneur?

a. credivity
b. dscipline
C. consumer orientation
d. technicd proficiency
e. flexihility

19. What does a businessnead most?

a money
b. market reseach

c. help

d. time

e. asolid businessplan

20. What isesential to marketing?

a. "asixth sense’

b. market reseach

C. customer awareness
d. experience

e. testing



Quiz Results

Findead guestioninthe scoring box. Writethe scorefor the answer youseleded inthemargin next
to every question, (If you ddn©t seled the highest scoring choice, take alook at that one andtry and
figure out why it scored so well.) When you©ve worked through the entire quiz, go badk and add up
your paints. Then compare your total with the SuccessQuatient table to seehow you comparewith
some of California®s most succesgul businesspeople.

SCORE BOX

Question Points

1. a=5,b=4,c=3,d=2,e=1
2. a=5,e=4,b=3,c=2,d=1
3. c=5,a=4,b=3,d=2,e=1
4, b=5e=4,d=3,c=2,a=1
5. b=5,d=4,c=3,a=2,e=1
6. d=5,c=4,a=3,b=2,e=1
7. a=5,d=4,c=3,b=2,e=1
8. a=5,d=4,e=3,b=2,c=1
9. e=5,d=4,b=3,a=2,c=1
10. d=5,a=4,c=3,b=2,e=1
11. c=5,d=4,e=3,b=2,a=1
12. e=5,d=4,a=3,b=2,c=1
13. e=5,d=4,c=3,b=2,a=1
14. a=5,b=4,c=3,e=2,d=1
15. b=5,a=4,c=3,d=2,e=1
16. e=5,a=4,b=3,c=2,d=1
17. e=5,d=4,c=3,b=2,a=1
18.c=5,a=4,b=3,e=2,d=1
19. b=5,e=4,a=3,d=2,c=1
20.c=5,b=4,e=3,d=2,a=1

Score  Your BusinessSuccessQuotient

75100 You are asuccessful entrepreneur whase operations refled tried and true business
pradices.

50-74 Your businessis probably headed for long-term success But successwill come soorer if
you sharpen your awarenessof solid management skill s and marketing tedhniques.

2549 While youmay be enjoying customer loyalty and reped business never forget that savvy
competitionisawayslooking for waystotakethelead. Don©t let comfort lull youintofalseseaurity.
Be aedively assertivel

0-24 You may well have the right product. But to sell it succesqully, you reed to increase your
market awarenessandimproveyour operating philosophy. Read ou for pradicd classs, seminars



and advicefrom peoplewho have good bisinesstradk records. And- ke persevering. 1t©sthekey
ingredient to winning!

Source
http://www.sba.gov/Bl/quiz.html

The starting pant of all achievement is desire. Keeo this constantly in mind.
Weak desires bring weak results, just as a small amount of fire makes a small amount of heat.
Napdeon Hill

Reoommended Books and Software

1. Kurt Tepperwein - Geistheil ung durch sich selbst
http://www.thecas opeia.com/mirad eshappen.html

2. Think Right Now!:
http://www.thecadope a.com/trn1/

3. Abundance Course:
http://www.thecadopel a.com/AbundainceCourse.html

4. Stay Rich Forever by JM.Trippon 532 millionaires share their seaets how to retire & a
milli onaire
http://www.thecass opeia.com/stayrich.html

5. the Rothschil ds: a story of wedth and paver by Derek Wil son
Hardcover, Publisher: Carlton Books

6. Draw Prosperity - excdlent audio, 15minutes, 12MIB download
http://www.thecadopela.com/\ebLions/prosperity.zip

Before you speak, listen. Before you write, think.
Before you spend, earn. Before you invest, investigate.
Before you criticize, wait. Before you pray, forgive.
Before you quit, try. Before you retire, save.
Before you die, give.
William A. Ward



Related reading:
Discipline by Irena Whitfield

Observing the adiviti es of many people onthe Net, | have afeding that they al have one mmmon
fedure, andit isaladk of discipline. It ismostly spammers but nat only - new people starting onthe
Net aswell.

Thereisa oupe of obvious reasons:

- for some peopleit isdifficult to adopt andmaintain d sciplinewithou coll eagues, ateam or at least
a manager

- some peopledo nd even know or redi zethat disciplineisnecessary to achieve successonthe Net.

Different forms of discipline ae necessary for any behaviour in a society, and when we talk abou
success- and nd only onthe Net - disciplineis vital.

Many people do not have enough information onwhat to do onthe Net and haw, they just cach
isolated pieces of information, do no differentiate between the right and wrong, complete and
incomplete pieces, andjust do something. For instancespammers: they just heard that email i savery
powerful means of marketing, so they send ou email s.

Unlike the offline world, onthe Net a person is taken ou of his environment of suppative
coll eagues and everything he doesisupto him only. Heisisolated with theinformation he gets, the
way he processs it, the conclusions he makes, the opinions he forms, the strategy he alopts, the
resporsibility is his, and consequently the successand the fail ure.

However, the demand on dscipline is much higher on the Net. All of the dowve requires a very
resporsible and mature person. Many people ae used to work in atean where everyone gets only
apieceof resporsibility if any at all, mostly only limited dedsion-making rightsand alimited share
in successor failure.

In many cases, espedally if such apersoncomesto the Net from employment, deesnot redi se much
or anything abou the overall conception o asuccessul company, espedally the “from 9-5"concept
is very dangerous for success and he is uddenly overwhelmed by the enormous amourt of
information, courtlessoppatuniti es, tens and hundeds of so cdled gurus offering and promising
all the blue skies and rosy gardens withou doing anything.

It is o attradive and it must be true, so many people say it !!!

However, the Internet successneels a highly disciplined person, fully aware of all the dangers,
misconcepts, demands, it needs anew, completely diff erent way of thinking, espeaally if youcome
from employment, you have to live for your success na from 9-5, bu al your time. It may sound
horrendous but your own family could easily become the worst disruptive dement onyour way.



Y ou have to develop your exad overall conception, dan and strategy, full detailsand stick to it. It
consists of seemingly unimportant items li ke your working hours. For instance many Agurus A say
that the dharm of your Internet businessisin your own working hous, no ore forcing youto work,
working 2-5 hous aday and similar norsense.

Or your friends and family: one day they invite you to a party, you do no have to get up in the
morning, no ore forces you to work, you can skip your work for tomorrow. Or your family thinks
there hasbeen quite enough o your playing onthe Net, and you shoud dosomething useful around
the house.

These are just tiny but very dangerous and very disruptive dements, and you have to be very
disciplined to fight it. Because you have to fight it - within you for your new person and with your
beloved onesfor your space Onceyou kelieve in your success you haveto achieve it becaise you
robyouandyour family of your presence, of thetimetogether, of money you could make dsewhere
or of help. Andthere ae more.

So, it isin the name of all of it and your successthat you are strict to yourself. The first thing you
shoud doisto set firm daily working hous, offline and orine, and stick to it. And nd only. For
eadh day, prepare aset of tasks, and every day before you finish, chedk whether and hov you
completed the set of tasks for the day and set a new one for the coming day.

Never say: just once nahing happensif | skip orce Of course, it happens, al the bad happens: you
will seethat nathing redly happensfor once andyouwill say it again, orceisnever, twiceisahabit
- andthisis exadly the way to lose dl your discipline, resporsibility and al your dreans.

Similar it iswith the muntlessattradive oppatunities. Most of them arenot oppatunitiesat all, just
clever tricks to get you invalved, to rob you either of your money or time, to make you buld
someone else As siccess Be caeful and al the time think about your own goal, your dreams you
want to achieve andliveit all.

In the scope of thisarticle | canna mentionall the dangers nor al the necessary stepsto fight them.
Just one moreto close this: andit isthe momentsthat you cometo think that all the Internet isabig
scam and hype and youwant give up. Do nd give up!

Do nat give up: first, you can never say how nea or how far you are from your successand second,
you are resporsible to yourself, to your family for al you have spent up to nov - money, time,
efforts. Money isalwaysinvolved, evenif you do nd pay anything, you paid for your computer, the
energies, the Internet access you paid in the form of your time, devotion, hours of your lifethat no
one can give bad to you, andthe list goes on.

Y ouhaveto consider all these aspedsbeforeyoustart, onceyou set onthe path, thereisnoway badk
- unlessyoucanlivewiththeword FAILURE till the end d your days. Everyone andeverything will
remind you: youin thefirst place your family in the seand ...shall | go or?

No, | have an answer for you: DI SCIPLINE



Building Someone Else's Businesshby Irena Whitfield

Once you come to the Internet and consider making money here, you should answer a question
whether you want to just make afew hunded o thousand ddlarsontop d your salary or whether
you want to start your own business with everything it brings aong and make the money you
imagine.

If your dedsion is your business then you shoud also consider co-operation in creding your
businessplan.

Because businessis abou co-operation. Andthat iswhat we ae going to talk abou now. There ae
many forms of co-operation bu what you shoud first beinterested inisnat so much formsof it but
the quality. And here we cmme to the paint.

Youcanna build abusinessalone - you reed customers and you reed partners as the fundamental
elements. As| am watching the adiviti es of the vast majority of people thriving to make money on
the Net, it isobvious that they do nd at al pay any attention to the quality co-operation.

The Internet offers literally hundeds of ©oppatunities© to join. However, if you dedaded to buld a
business of your own, most of them are nat oppatunities at all becaise you buld a business of
someone dse As, nat yours,

What isagood, qulity co-operationthen? It helpsto buld businessto all of theinvolved pertiesin
abalanced way. Thiskind d co-operationis very rare onthe Net.

Y ou have four posshiliti es when you start:

1) youstart a m-operationwith anindividual or a ompany that al so starts, and when you urnite, you
can move faster aheal - it could be abalanced, fair way to dothings but slow

2) you buld someone dse©business and your businessdoes not grow or it even works against it.
This ort of co-operation stops you from building your own business- unaccetable

3) you find an established partner willi ng to help you - ided. His businesswill still grow. It is
posshbleto find.

4) you buld someone dse©s businessbut your businessgrows at the same time - acceptable

The second passblity is the way it mostly works on the Net. You med a ©clever© company or an
individual offering an oppatunity but in fad it istheir ©clever© form of co-operation, and you orly
build their business na yours at al and consequently, you canna make money.

Look caefully into every oppatunity you are offered to seewhat is behind and to know to what
extent it can help you to expand your business

It isessentia that you knav exadly what you can accept becaise when you start, you are not able



to offer a quality co-operation onyour side and in fad, you need someone to help you. At that
moment, you have to accept a a-operation that isunbalanced or even very unfair for you bu till
can help youto grow - the posshbility number 4.

However, you have to know exadly what you exped and also, you have to be fully aware of the
feauresand benefits of such a m-operation becaise & onasit stopsyoufrom growing, you have
to leaveit.

Y ou have to watch your progressconstantly. Internet moves < fast that you canna aff ord to stand

still, nat even to stop and you canna afford to build someone dse As businessat your expense. It
costs youmoney in any case. Even if you do no pay for anything, you paid for your computer, you

pay for your Internet access energies and the main thing: you pay with the aurrency most valued -

your time. You can make & much money as you imagine, even more but you canna make more

time.

As you grow, you can offer more and more quality co-operation and exped and require the same
from your partners.

Be strict in this. Follow the example of big companies and banks: they fight for every cent, they
count every penny andinsist on every penny. They would na do anything if they do nd profit on
it. And you shoudn At?

| canna seewhy. Remember that like an ocean isformed of single drops of water, every big money
isformed of individal pennies. take cae of the penniesandthe pound will t ake cae of themselves.

So, onceyou ceadeto buld YOUR OWN business youshoud lookfor a a-operationthat enables
youto buld your own business

However, thereis one more cdch init:

Youcan even findtheided co-operation bu you have to watch two vital aspeds: before you enter
the w-operation, read carefully the agreament, and when you deade that all i s acceptable for you,
stick to all the rules required. And also, watch your partner to stick to his the same strictly and do
nat be draid of requiring it. When youare ahunded per cent sureyoufulfil everything onyour side,
require the same from your partner.

Sometimesit happensthat youfindanided co-operation, youfulfil your part but your partner does
nat fulfil his. Heiseither too busy or just tests what you can endure or has incompetent employees -
themost casesor just pretendsto off er this ort of co-operation. In such circumstances, even this co-
operation turns against you, and you will only build his businessagain.

Do na exped to med a Santa Claus. Everyoneis drictly watching his business and even offering
blue skies to you, his own businessis on hs mind orly. You have to behave the same way if you
want to succeel.

Again, the same rule gplies here: DISCIPLINE. Watch closely:



1) what youwant it to bring you

2) what it brings youin redity

3) what you are expeded to doand doit

4) what your partner is expeded to doand whether he has dore it

5) the moment it stops helping you grow, leaveit. (Every day you reel to progress)

Only this way you can steadily move forward, neaer to your goals. But it means that all the time,
at every step you do,you knav exadly what you are doing and why and what you want. Only your
exad businessplan can be the right guideline.

Stop now for amoment andthink: if youare chaoticdly chasing someone or something that will give
you money for nathing, leave it and start to work systematicdly.

Optimism: Theimportance of adopting the right attitude by Irena Whitfield

Once you cedde and start your business on the Net, you shoud take up and stick to severa
principles vital for your success One of the most important is optimism - the optimistic atitude.

If westart with a dassc comparison d opinions between an ogtimist andapessmist, thedifference
will be dea: Both of them watch a battle filled upto the half with their favourite wine. The
pessmist says. the battle is half empty and the optimist says: the battleis half full.

| think this little example dealy shows the difference in the dtitudes, and exadly the dtitude
determines your chances for successin anything you do.All around,you can hea what you shoud
do.However, even if you doeverything the right way technicdly, your chancesto succeel are very
low if your attitude is wrong.

| subscribeto tens of ezineslike anyone onthe Net to seewhat©s going onaround.The ezines differ
in contents, quality and the subscribers© base. Many of them are rublkish. One, for instance, is a
discussondigest having over 20,000subscribers. | wondered why becausethe quality isredly poar.

| naticed that redly quality ezines have aound 5,00Gubscribers.

| started to redise that ead time | finish reading it, | fed redly depressed and then, | got it. The
fail ures flock there sharing their horrendous experiences on the Net. And if | myself didn©t make
money onthe Net, | would never believe that it is possble dter reading one of the issues.

And this was predsely the reason why | dedded to write these several words on ogimism. | am
alarmed by the huge number of peoplefaili ngonthe Net unrecessarily, just becaise they formed the
wrong attitude. Andit is only the matter of choices.

Never flock with thefail ures, always go with the winners. Avoid badk-and-white statements. Y our
thoughts, attitudes form your ads and the results. Y ou must believe in what you do,in what you
want. Y ou must believe that you can succeea and you will . All the forces of the Universewill join
to help youto get what you want if you elieveit.



It seems helping if youcan hea that someone dse hasthe same bad experience a&you doandyou©re
nat the only one but it redly only seemsto be helping, in fad it doesn©t help at al. On the @ntrary,
it buil ds your negative dtitude.

Do adifferent thing: listen to the successul people, read what all is possble to achieve - let this
influenceyou.Thisformsyour optimistic dtitude. Y ou need to grow andfeed your enthusiasm, your
strength and kelief.

One of the most common items - seach engines. Do na listen to people saying that it is not
important to rank well , that it will not bring you visitors, that it isnot worth the df ort. 1t©sthe people
who are nat ableto rank well onthe seach engines.

Of course, it isimportant, of course, it will bringyou visitors, of course, it ispossble and pretty well
worth the dfort, na for one keyword though. Anything you dowell will help youto get youwhere
you want to get.

Seeto it that every day, every minuteyouthink pasiti ve, youread something positive, youwill never
ever let yourself get influenced by anything negative. Y ou must read everything to beinformed bu
it©sIp to you what you choacse to follow, what will form your attitude. Always be an ogimist. If
you©re not, become ore.

Optimists, enthusiasts are the winners. Always go with thewinnersif youwant towin. And| firmly
believe you want to win.

Are Your ProblemsWorth Losing Your Future? by IrenaWhitfield

Over the recent weeks | recave more and more messages complaining abou various problems
peopleencounter every day discouraging many from doing oni ne businessand makingthem leave
the Net.

Today | am taking this opportunity to tell you a couple of words about this.

DonClveli evethat thereisaperson completely without problems. 1t©s dedasive how you hendleyour
problems, how important you allow them to grow and Imaweh youall ow them to damage your
attitudes and your motivation.

In fad, problems help us to grow and what more: problems allow us to compare and enjoy the
positiveswe have. Withou problemsyouwill slowly grow into astateinwhich you don@appredate
andenjoy anything. Y ouwonCt even redise you have something valuable, something aher people
longto have and you doProblems are only chall enges, tests to seehow strong, low devoted you
are. So, don©t complain so much.

Neverall ow your problemsto ruin your attitudes and motivation. [t©snecessary to prevent problems
andprepare yourself. It doesn©t mean problems will not come but the better you are foreamed, the
betterandfaster youwill read and solve the ungeasant situation, thelesstimeyouwill | ose andthe
lessimportant it will befor you.A problem isjust alittl e delay onthe pathway to you grea goals,
making them more precious. Problems must not ruin your goals.



It istrue that the Internet has changed alot sincel started, people have changed, the ways they use
it have dhanged, and | would say it©s grown, advanced and also, it©s getting more expensive.

Biggerand ligger money isgettinginvolved andwherebig money ispresent, there ae dwaysdirtier
ways involved. It is smply the way our world gaes. Whether you a me agreeor nat can change
nothing abou it. The soorer you redise and accept the fad that our world is not bladk and white,
the better for you.

| donCt think problemsonthe Net nowadaysarebigger or small er than problemsin ou offlineworld.
Definitely, donCt think that if you run away from the Net thinking that you failed will help youto
succeedn the offline business Y ouwon©t. Runaways dont solve problems, we have the aility to
arrangeou livestheway wewant by solving problems, overcomingthem andworking herd, nd by
running away.

You can read alot abou solving unpeasant situations or problems. There ae thousands of ways,
all of them great, bu only youcan pick upthe one working for you. | can tell you abou my way
reliably working for me:

Whenl encourter aproblem, | never indugein thoughstellingmyself what | shoud have doreto
avoidit andwhy | didn©t. | ways domy best inimportant situations, and thoughlater it may show
different,it can©t be helped because | didn€t have thefadsat that time, so it©s uselessto cry and fty.
| know for surethat if it occurred again, | would doexadly the same. The only thing | can doisto
collectfads, solvethe problem, repair and make up for the amnsequences asfast aspossble and go
on. Never regret. Just work hard looking in the future, always in the future.

Everysemndthereisanew chance, andif you cry over the past, youwould lose your future. Feed
your dreans, work and live for your dreams and gaals, they©re definitely worth it if youwant them
somuch. Or you don@? Never give up,it©smuch moredifficult to livewith thefad that you gave up,
failed than with a @wuple of problems all of us have. As onas you cedde, get involved, get
committed, work and persevere. That©s all there©s to it!

If youfed desperate & times, stop and think abou all the positive the Internet and you online
business bring you.

Thegrassaways sans greener onthe other side but it doesn©t meanit isandit©s not always worth
checking it. (Though sometimes it is. :-))

Several Serious Problemson the Internet Causing Unnecessary Failures by Irena Whitfield

Problem No 1. when people amme new to the Net without any entrepreneurial experiencefrom the
offlineworld, many od them tendto fall prey to the cmmmon hype screaning all over the placethat
it©s easy and everyone can make money withou doing anything.

[t©amazing how so many peoplewant to believethis! To giveyouan easy example: Would you care
todriveor repair a ca, aTV set, operate apersonwithou knowing anything, ever leaning anything



and exped money for it, and nd only coude of pounds but thousands, milli ons and want to retire
within threemonths with full -life aitomatic income for all of your family?

| can clealy hea you answer: No. And haw isit that so many people do exadly thisevery day and
fed frustrated when they only lose money.

Marketing is exadly the same & any other professon: you canNOT be successul doing it (and |
mean profitably) if you dor©t know how to doit right and/or withou doing anything.

| rarely talk about my experience and herdly ever abou money. Now | may surprise you bu | dare
say that marketing is one of the most demanding professons and reeds to develop speda skill sif
you come from a diff erent field.

| am a cmputer system enginee by professon, aso studied mathematics and plysics, projeding
fully automatic fadories siccesdully, succesful entrepreneur al my adult life. | had noproblems
to get my website designed and ranked #1 onall the major search engines within a month after |
started, no poblems to get automatic traffic because it©s my natural thinking and | dor©t need too
much training.

But when | started to adually market and sell onlineit was pretty tricky. | studied this ©science© very
thoroughly andcontinue every day. Every day | lean something new that improvesmy performance,
something | can apply. And | fed very darmed when | don©it!

Andif someonewantsto succea must dothe same. Don©t beli eve you can succea withou your own
working system if you hire someone to buld your website mntaining someone dse©s products,
someone else to promote it and someone dse to send email s for youto sell, or put up a wuge of
someone dse©s minisites.

The best personto leanit and doit isyou. It©s youwho want to make money anyway. Why shoud
youif you aren©t able to dothe basic homework.

Problem No 2 Entrepreneuria thinking. | consider this the most important. Most people get
annoyed with me when | tell them this, feding hurt. Nothing bad abou it. [t©safad. Each of usis
bornwith certain dspositions, gifts. If wewant to acquire another, we haveto systematicdly develop
it.

Entrepreneur©and employee©s ways of thinking are two dff erent worlds. | can give youthousands
of examples. The simple proof isthat minimum offline entrepreneurial experience can saveyouthe
thousands you lose falli ng prey to the eay-to-seethrough hype dl around.

[t©askill asany other, and can be developed if youare avare of the neaed. However, there©s a cdch:
knowledge, skill salonewon©t make youamaster. Systematic pradicewill . Thereisone more point
youshoudredize: For instance, | can never be adoctor andwould na even dream about to become
onebu if someonewantsto be an entrepreneur/ amarketer withou anatural disposition a training,
they must be avare of what it takes to become one and focus and work on developing what is
necessary.

Andit©s upto everyoneto deade for themselves how much they want it. Sometimes, the will , the
desireis 9 strong that it has the power to overcome this natural personality obstade. But it©s not



posshble withou the below crucia point:

Problem No 3 Knowing Y ourself. Themost serious problemsarisefrom poar personal knowledge.
Most people try to lean as much as they can about many items they consider vital ranging from
ruling the world, managing courtry©s funding, through mentoring neighbous® kids to using their
washing machine and knawv next to nahing abou their own charader, personality, wedk and strong
points, nat talking abou what they acduall y wish, want or don©t want and most importantly what they
are willi ng to dofor what they want or don©t and what they need to achieveit.

As | remember, | always knew exadly what | did na want and went strictly after eliminating this
from my life or preventing it to happen to me.

But first, it©s esentia to learn what it is and ke sincere to yourself. If you start to buld onafase
ground,youwill end upwith falseresults. You dor©t haveto say it to anyone but you must know for
yourself.

Summary: Inthe dowve, | mention, very briefly, only the basics most often owverlooked but | would
like to say that you shoud never do anything withou a proper homework and systematic study and
work foll owing your own strategy targeting your goals.

If you reed someoneto help you,to mentor you, get him or better more people but get on the right
tradk asfast as you can. Our timeistoo pedousto wasteit on pusuing afalse route

BusinessBasics by Irena Whitfield

Inwriti ng the aticleonBulding Someone Else©sBusiness | didn©t redi zethat there aenewbies, na
knowing the basic principles of business So, | dedded to explain the basic businessterms and
principles, show them in examples and pu some light on the situation suitable for thinking abou
the question: whase businessdo | build.

We will explain the difference between a business a website, a astomer, a partner and a @-
operation, showing how it shoud work in proper businessrelations because these seem to causethe
most confusion. | will not talk abou therelation: you - your customer but about: you- your partners
in a -operation ©serving®© the same austomer.

The basic principle of businessis: ©you sela product or aserviceto a austomer for money©. There
are different and more complicaed definitions of businessrelations but let us gick to this easiest,
simplest and nd fully general wording.

Onceyou arerealy or start or accgpt money for your product or service you buld YOUR business
Everything elseis only forms, methods or strategies how you doit - eg awebsite, a w-operation.

A website doneisnot a businessyet. It could be ansidered a step, aform of presentation but not
afully functioning business

The customer isthe person a a cmmpany to whom you aim to sell your product or service =your



target.

The product or serviceyousell MUST help your customers, whichever way the austomer imagines-
egto help him get limmer, to buld hisbusiness Evenif youare aweb designer and design websites
for your customers, once you doit for money, ie you accet money for your services, you buld
YOUR businessbut thisisnaot the point at which youshoud think abou thisquestion. It isnot even
important how well you help at this moment. It is nat the subjed of this article.

Theimportant point at which youshoud think abou whosebusinessyou buldiswhenwetalk abou
a @-operation between businesspartners.

A co-operation comes into guestion when for instanceyou are not satisfied with the progressyour
businessis doing and you want to seemuch faster results or any results at al or you want to start
your own business In such a cae you will start to look for a third person = a partner (nat the
customer) who can help youin starting or speeding up your business

A co-operation in every form is a powerful tod and sometimes vital for your businessbut it is
esential to lean how to use it right. And aso, thisis the situation in which you shoud ask the
question about buil ding your business You shoud knov exadly:

1) what youwant to achieve - you shoud knowv exadly why you enter the @-operation, what you
exped togain

2) what you can dff er to your partner - theided form of along term successul co-operationiswhen
baoth the partners prosper the sameway. However, when you start, youare not ableto df er the same
valuable share but you have to find ou and dfer something that can help your partner to grow his
businessaswell. Never pretend, rever chea. Don©t promise more than you can adually offer. Build
your businesson horesty from the start and in every asped.

3) what you can accept - thisisimportant. The lessyou are aleto dfer your partner and the more
necessary his co-operationisfor you and your business the more unfavourable, urfair condtions
you have to accept. Even such a a-operation can bring you progress However, you have to watch
it. Once such a @-operation ceases bringing you progress you haveto leaveit.

A typicd example of adifficult situationin bulding your businessis affili ate programmes. There
aredl kindsof pitfallshere. It startswith the dugi caed website, then thelong addressor an address
ending with ?xxx, difficultieswith proper tracing, half or questionable horesty of many people and
companies off ering the programmes.

The results from the dili ate programmes can range from hundeds of hours of your wasted eff orts
through littl e or bigger money to aredly goodincome. Andall of it depends onthe right choiceof

the programmes and onyour skill i n handing thiskind d co-operation.In ather words: on hav well
youlean to buld your business

| hope thislittl e aticlewill help youto start studying forms of co-operation and making full use of



it in bulding your business
Are You Killing Your Business? by Irena Whitfield

| am redly sad and concerned when | look aroundand seeso many people leaving the Internet and
close their businesses. Somehow there ae even more of them thisyea.

If youstopfor aminute and think abou what you watch, you can clealy see7 main fadorsKkilli ng
every business

1) hype, too much information, inexperience

2) inability to adapt to a sudden lifestyle change

3) lack of self-organization and dscipline

4) ladk of businessplanning, organization and strategies

5) lack of self study, preparation, hane work

6) pride

7) inability to creae and develop proper, professonal relations, habits and manners

The last two are extremely dangerous and the red businesskill ers. But let©s have alook at all of
them, ore by one:

ad 1) Too much and contradicting information: people ae not ableto tell the right, useful and true
piecesfrom hype andscams. Peopleget overwhelmed, some aenat ableto cope, establi shtheir own
working system at al, independently, without ateam or their bosses.

ad 2) Many people @mme to the Net from regular employments where they dor©t have overall
responsibiliti es for company strategies, risks, profits, employees, goals, working a cetain number
of housaday only, forgetting the cmpany when they get out andare paid regularly. Suddenly, they
areresporsible for al the processes within their own company or business they are forced to take
up risks, work infinite hours without apparent profits, isolated, working withou a team, withou
proper knowledge, a leader, and so many times withou a proper suppat from their closest family
environment and partners.

ad 3) Dueto vast volumes of informationthey get overwhelmed, are not ableto organizethemselves
properly. Also, heaing that they can work two, threehoursaday givesthem afeding that they dornot
need any discipline, dor©t neal to get organized, they sometimes don©t even know how to.

ad 4) Because of the gurus =lling hype and spreading false information abou the true situaton,
peoplestart their businesschaoticdly. In most casesyoucan©t even cdl it abusiness chaotic, copied,
unprofessonal advertising, letters... They don©t even knaw or redize that to start abusiness orline
or offline they must fulfil certain condtions, adopt strict principles, anayze their situation



redisticdly andin detail, to have a tea ideaof what they have, what they want, what they will need,
what it is necessary to achieve, how much it will cost, how long it will take, etc €c.

ad 5) Sincethere ae so many blind guru foll owers shouing al aroundthat nothing is necessary to
make thousands within threedays, very few people adually read, study, apply, prepare, plan their
businessand strategies for every step, co-ordinate their adions, focus and target their adivities,
systematicdly work to achievetheir goals, test, chedk and again analyze, modify andad, know how
to be and stayed motivated, feed their motivation, commit themselves.

ad 6) It©s understandable that for adult people coming from employments, often high ranks used to
give commands, control people, it isdifficult to ask for advice, accet advice and help, sometimes
they©re not even willi ng to admit this to themselves. 1t©s difficult to admit aadcept that there ae
certain fields in which they neal assstance, they need to study, lean and improve.

ad 7) So many people dorn©t have proper professona businessmanners, behaviour and habits. They
dortedise or donSt want to redise that if they shoud be acceted as proper businesspeople it©s
necessary to developthese. They©renaot ableto creade and grow proper co-operations, JVs, relations.

If they want to succeal in today©s businessworld it©s imperative that they lean how to conduct
businessprofessonaly in all it saspeds, to participate in co-operations, JVs, to crede and develop
proper businessrelations.

Summarize: if you look at the a&ove items, you ndicethat | don©t mention work, na hard work
though hard work istheright key.

Y ou©dbe surprised at what | say now but most of the people not able to make money online acually
work hard bu they lad the right focus to orientate their hard work, they simply work hard ona
wrong pieceof thejob a in the wrong diredion, nd bringing the promised results. It brings them
desperation, loss of motivation, resulting in frustration, lack of enthusiasm and interest, loss of

money.
So, How NOT to Kill Your Businessthen? It©Os necessary:

1) to redize a the very start that the online businessis a businessexadly the same @ the offline,
with the same laws, condtions and rules, resporsibiliti es and risks, demands and rewards, and it©s
not possbleto win if you©re not committed.

2) to develop persondl discipline, professonal working habitsand behaviour, working and business
principles and standards, the aility to learn, to apply, to recognize and to be ale to admit
weaknesses, to accet thefad that youwill make mistakes, that youwill haveto admit mistakesand
corred them, to grow.

3) to buld aworking, individual system (- foll owers, copycas dorot win), na only businessrelated
but also mental and technicd.

4) to make analysis, strategies, plans, schedules, tests, cheds, to dedde ongoals, dothe necessary
cdculations.



5) to develop proper, professonal opinions, views, experience, the aility to makequalified, reliable
and resporsible dedsions, to take up wise, credive risks, and to accept consequences.

6) to keep tradk of every adivity, every letter, remember whom you write, when and what, whom
youtalk to, thank and ask people properly, get interested in ather people, kegp in mind al the vita
items and archive important items.

7) to developthe ailit y to creade new oppatunitiesfor yourself and partners, the ailit y to recognize
atrue oppatunity offered by others and the aility to accept an oppatunity, to accept help, advice
andask for it intime, in ather wordsto be &leto provide proper professonal businessco-operation
and participatein proper profesgonal businessrelations. Don©t consider everyone a ompetition.In
today©businessworld even the most severe competitors uniteto win the market. On the other hand,
dordt underestimate the cmpetition.

It seemsto bedifficult, so many items, adiviti es but thisfeding disappeasas sonasyoustart, just
take adeep breah, jump and get the wings onthe way. I©m standing by if you ever need me.

7 Golden Rulesto aFinancial Prosperity by Irena Whitfield

Not Enough Money?
| beli evethat most people haven©t got enough money for everything they wish to have - the moreyou
have the bigger your plans, and you have afeding that you have lessand lessmoney.

Whether you have lots of money or just so-so, you reed to eamnamize and take proper care of your
money ie your income, expenditures, savings and investments.

Below | give you 7Golden Rulesto aFinancial Prosperity:
1) Always have severa streans of income: never rely on oreincome from one sourceonly.

2) As onas you start to ean, start to pu aside a cetain amourt to creae an automatic money
source | remember | have dways had my own patfolio sincel was a dhild, and can tell youthat |
needed it several times. Even if you have property, you may find yourself in a situation when you

need fast cash. In such asituation, youwill not sell your property, bu you can sell part or even the
whoale of your portfolio.

You dor©t need to start your portfolio with thousands of dadlars, you can developit.

You only neel to set arule that you won©t touch it when you dor©t nedl it, and keep it for vital
urgencies. To buy abetter car or abigger house is not an urgency.

3) Alwaystake caeof your money persondly: it©snaot necessary to doeverything personally as oon
asyou can afford it but never all ow any other personto have aright to handle your money withou



your knowing, or your expressapproval. If youthink that you dor©t havetimeto supervisethisor that
it©s not important, you wilhave to find time later for much more ungeasant things when you lose

your money.

Many of you will ©hate© me for what I©m going to say now and | will receve lots of disapproving
messages but | have to say it: don©t even all ow your spouse to dothis - love and money is not the
right association, and | know what | am talking abou. Keep these gart.

DonSsuperviseyour investmentsandexpendituresonly - Always grictly coll ed your money. Never
alow peopleto oweyou- again: with noregard to hovw much money you have, alwaysdemandevery
ddlar youean to be paid to you.

4) Strictly distinguish between expenditures andinvestments: it©svery easy to pu everything as cost
or overheal: don©t do this. Apply an easy rule: expenditure or cost is money thrown ou of the
window - youcan©t exped any return money onit, whil einvestment isdesirable (of course, na every
investment is desirable): this sroud bring you more money, more property able to make you more
money - the only questions you shoud caefully consider are whether you can/shoud aff ord such
an investment at the moment, how much you©re going to get badk, how fast and whether it is
accetable.

5) Keegp your expenditures at the minimum with no regard to hav much money you have:
expendituresarekilli ng for everyone. 1t©suselessto tell youstoriesabou big fortuneslost by unwise
costs. I©m sure you knav many yourself from your neighbouhood.

6) Avoid loans, dor©ot borrow if you dor©t know for sure you can repay. Never purchase anything on
future incomes or promises.

Just alittle example: if | have anaticethat a payment is onits way to my acount and | neel the
money today for some reason (however, | can©t see ay reason like that :-) - never mind), | can
borrow. But, if | think | will sell 1,000 book next week, | mustn©t borrow.

7) Youmust always ean morethan you spend. In case you dor©t earn more than you spend, then you
must spend less In ather words, you must always be in green.

If you think that you must swap your car every six months even if you shoud barow, then it may
easily happen that you won®©t drive anything in avery short time.

| dor©t want to waste hours of your predous time by long essays on savings and wise alvice Just
adopt one principle and whenever you want to do something with your money (- whether it©s
thousands or milli ons or just a wupe of bucks), just think abou it: take cae of the penniesandthe
pound will take cae of themselves.

How to Stay Financially Motivated
Michad T. Killi an
http://credit.abou.com/mbiopage.htm

Have you ever known exadly what you wanted, financialy or otherwise, bu been ureble to bring



yourself to it? What makes up motivation? How do you get from "A" to "B" most efficiently?

Difficulty Level: Average
Time Required: 30 minutes

Here©s How:

1. Write spedficdly what you are trying to doand by when. Y ou canna fod the subconscious, so
have a oncrete time frame, write it out, and ke redistic. "Payoff all debt within 8yeas".

2.Goa must be spedfic andmeasurable. Example-- wanting "moremoney " isnot thesame &"10%
increase over last yea by October 1st".

3. Do na be shy abou committing to a date. It may turn ou that the goal unintentionally is not
redistic but you must start somewhere. Remember nothing is st in concrete urtil it happens.

4. List everything that is gopping you. What are your inadequaaes? What do you reed to get there
that you dor©t already have? What isit that©s blocking you? Why aren©t you arealy there?

5.WRITE aplanto overcome EACH obstade. List your adionsteps1... 2...3...etc. for overcoming
eadt. Be spedfic. What will it t ake to get you pest what is blocking you from what you want?

6. List the benefits to you. There is no such thing as something for nathing. Y ou must replace a
thought processandresulting adionwith anew thought processwhichwill produce adesired result.

7. Remember, there must be a benefit derived o sufficient value and meaning to you alone to be
worth the dfort necessary to dothis and to overcome the resistanceto change.

8. Ask yourself, "Isit worth it?" If the answer isyes, DO IT NOW! If the answer is no, adjust the
godl, the date, or the benefit.

9. Writeout affirmations-- positi ve statements of fad (i.e. | am debt free), asyouintendthem to be,
written in the present tense. Post them where you can view them often.

10.Rea your affirmationsaloud(whenever possble). FEEL THEM! Read with conviction over and
over urtil they are statements of fad! Make them a part of you which buns within!

11.Visualize your goal in the gredest of detail ... color, smell s, texture, sensations. Use dl of your
senses in visudli zation. The greaer the detail, the faster the subconscious will ad.

Tips:

1. Successhas been defined as, "a progressve redization d worthwhil e personal goals.”

2. 1f you stumble or fal off your goa, that©s okay. Remember, successis an orgoing journey... nd



adestination. The only time you fail i swhen you qut or never get up after falling down.

3.Begpedfic. Clealy seeit inyour mindseye asaready completed. Nothing happensinredity until
it first happens in your mind.

The more spedfic and measurable your god,
the more quickly you will be ableto identify, locate, create,
and implement the use of the necessary resources for its achievement.
Charles J. Givens

Rulesfor Investment success- Sir John Templeton
http://www.templeton.ag/sir_john_templetorn/index.asp
By: Bruce Whitfield

Regarded as a pionea of global investments in the 19505, Sir John Templeton©s sxteen rules for
success still form part of the philosophy employed by gurus like Mark Mobius and Murdoch
Murchison. As his name suggests, Templeton founded the Templeton Group while Mark Mobius
ismanaging diredor of Templeton Emerging Markets Fund.Murchisonis best known for hiswork
as

banking and mining analyst for the Templeton Funds Group.Sir JohnTempleton©s sxteen rulesfor
investment success

1. If you bkegin with a prayer, you can think more dealy and make fewer mistakes.

2.Outperforming themarket isadifficult task. The dall engeisnot simply making better investment
dedsionsthanthe averageinvestor. Thered chall engeismaking investment dedsionsthat are better
than those of the professonals who manage the big institutions.

3. Invest — dor©t trade or speaulate. The stock market isnat a caino, bu if youmovein and ou of
stocks every time they move apaint or two, the market will be your casino. And you may lose
eventually -—or frequently.

4.Buy value, na market trends or the e@namic outlook. Ultimately, it istheindividual stocks that
determine the market, na viceversa. Individual stocks can risein abea market andfal in abull
market. So buy individual stocks, na the market trend a the e@namic outlook.

5. When buwying stocks, seach for bargains among quality stocks. Determining quality in astock is
like reviewing arestaurant. You dor©t exped it to be 100% perfed, bu beforeit gets threeor four
stars you want it to be superior.

6. Buy low. So simplein concept. So dfficult in exeaution.When pricesare high, alot of investors
are buying alot of stocks. Prices are low when demandislow. Investors have pulled bad, people
are discouraged and pessmistic. But if you buy the same seauriti es everyone else is buying, you©ll
have the same results as everyone dse. By definition you can©t outperform the market.

7. There©s no freelunch. Never invest on sentiment. Never invest solely in atip. You would be



surprised how many investors do exadly this. Unfortunately there is something compelli ng abou
atip. Its very nature suggests inside information, away to turn afast profit.

8. Do your homework, or hirewise expertsto help you. People will tell you: investigate before you
invest. Listen to them. Study companies to lean what makes them successul.

9. Diversify + by company, by industry. In stocks and bond, thereis safety in numbers. No matter
how caeful you are, you can neither predict nor control the future. SO you must diversify.

10. Invest for maximum total red return. Thismeansthereturn after taxesandinflation. Thisisthe
only rational objedive for most long-term investors.

11.Lean from your mistakes. The only way to avoid mistakesisnot to invest + which isthe biggest
mistake of all. So forgiveyourself for errorsand certainly dor©t try to recouplosses by taking bigger
risks. Instead, turn ead mistake into aleaning experience

12. Aggressvely monitor your investments. Remember noinvestment isforever. Exped andread
to change. Andthere ae no stocks that you can buy and forget. Being relaxed doesn©t mean being
complacent.

13.Aninvestor who hesall the answersdoesn©t even understandthe questions. A cocksure gpproach
toinvestingwill | ead, probably soorer than later, to disappantment if not outright disaster. Thewise
investor recognizes that successis a processof continually seeking answers to new questions.

14.Remain flexible and open-minded abou types of investment. There aetimesto buy blue-chip
stocks, cyclicd stocks, and convertible bonds, and there aetimesto sit oncash. Thefad isthereis
no ore kind d investment that is always best.

15. Don®©t panic. Sometimes you won©t have sold when everyone dse is <lling, and you will be
caught in a market crash. Don®©t rush to sell the next day. Insteal, study your portfolio. If you can©t
find more dtradive stocks, hdd onto what you have.

16. Do na be feaful or negative too dten. There will, of course, be @rredions, perhaps even
crashes. But over time our studiesindicae, stocksdogo up ...and up ...and up.In this century or
the next, it©s gill "Buy low, sell high."

Remmmended Resources

Pathway To SuccessEzine:
http://www.thecas opeia.com/\WebL ions/Pathway/

All abou managing money
http://www.themint.org/




Officeof Entrepreneurial Development
http://www.sba.gov/ed/

Small Biz Power Links
http://www.score.org/small biz power links.html

Excdlent training site
http://www.successcom/

The Netpreneur©s Help Site
http://www.tannedfed.com/index.htm

FreeMoney Ideas
http://credit.abou.com/cs/frugality/a/blclindex.htm

Reaoommended Tools
http://www.thecadopela.com/SuccessT oo s/

Templatesfor Y our Businesscontaining red businessplans andfinancial & acourting statements
creded by the Sedtle, WA SCORE Chapter. These aein .pds, xls, dacs and include forms like

A BusinessPlan for a Start-up Business

A BusinessPlan for an Establi shed Business
Bank Loan Request for Small Business
Bre&k-Even Analysis

Competitive Analysis

Financial History & Ratios

Loan Amortization Schedule

Opening Day Balance Shed

Personal Financial Statement

Projeded Balance Shed

Start-up Expenses

4-Y ea Profit Projedion

12-Month Cash Flow Statement

12-Month Profit and LossProjedion
12-Month Sales Forecast
http://www.score.org/template gall ery.html

BelieveBig. The size of your successis determined by the size of your beli ef.
Think littl e gods and exped littl e achievements. Think big gods and win big success
Remember this, too! Bigideasand big plans are often easier
-- certainly no more difficult -- than small i deas and small plans.

David J. Schwartz (American Trainer, Author of “The Magic of Thinking Big”)



About the Author:
Excerpt from my Interview for Successmagazine: 5 Questions for Success

1. What are your threemost succesgul habits?
| believe | can achieve anything | want. Withou the slightest doult.

| thrivefor excdlence | love perfed things and my sincere desireis also contribute with perfed or
at least excdlent items | crede.

| write my to-dolists, every day | chedk them, tick off theitems1©vedore andit brings me pleasure,
add rew items making me look forward to a new tomorrow and rew work.

2. What are your threefavorite books?

The Name of the Rose by Umberto Eco

The Rothschilds by Derek Wil son

the Bible

3. What are your threepersons you admire?

Albert Einstein

Leonardo da Vinci

Francis Bamon

and a Bonus person: Bill Gates

4. What are your threeways to kegp yourself motivated?

Simply | love everything | do, fully enjoy it and this kegxs mereliably and permanently motivated.
Read the biographies of successul people of al times of all fields.
Use subliminal audios.

5. What are your threepersonal successprinciples?

A firm faith in a paositive outcome.

There ae oppatunities a every step.
Do your proper homework and your battle is more than half won.



A bit of Biography:

Irena Whitfield , the webmistress of http://www.thecassopeiacom and
http://www.irenawhitfield.com is a mwmputer system engineea, an author and
lecdurer, working in international business and finance for over 15 years,
spedadlizing in Internet business consultancy and helping individuals and
companies offline and anline to succea in novadays© highly competitive
businessenvironment.

Asa computer system enginee, she provides the right combination o services, espedally for the
peoplethrivingto succeal intheir homebusinessontheInternet. On her websitesyoucan constantly
recave up-to-date marketing and business tips, unique services, webmaster resources and tools
necessary for an efficient and profitable online business and fast help.

Most of her yeas e hasbeen working ininternational business- for 15yeas, travelled all over the
world, working in dfferent courtries, for 5 yeas e worked as a foreign exchange trader, dang
businesson all the foreign exchange markets through threemain Londonmarket-makers.

Onthelnternet, shestarted in 1992when she and her businesspartner had been devel oping computer
programmes and readed to test them with various partners in dfferent courtries. The Internet,
though extremely slow at that time was the aswer for the programme transfer.

For over 4 yeas, she has been adive & an Internet BusinessConsultant, started from the scratch,
personally reseaching, testing, participating in everything she recommendsto her clients.

Irena Whitfield is the author of the bestseller eBook @ Stars of Online Success9Oand aher books
and articles, contributed to ©Women On Writing© pubished orine and dfline by the National
Association of Women Writers, many succesdul articles, Super Editor and Forum Moderator at
Womans-net, Trainer at ISOTrainer.com and Owner of quality online theCassopeia.com
e-Publishing House, an excdlent Affiliate Programme and Web Lions Community and Library.
Also, co-authored many succesdul projeds. Another best-sellingeBookis* SuccessTips& Tricks:

http://www.thecad opel a.com/ePubli shing/SuccessTips.html

Sheis aso the Publisher of 'Pathway To Succes9a succesful FREE Ezine helping Subscribers
to succeal in their online home business providing them with ha marketing tips, top webmaster
resources and business oppatunities, articles, FREE Ads, speda FREE services, Web Lions
Library, motivational reading and more. The Ezine is publlished since 2000 to ower 25,500
subscribers and growing by some 100 rew subscribers a day.

Subscribe &: ibc3000-subscribe@thecas opeia.com?subjed=Subscribe
http://www.thecad ope a.com/Portal/ Newd etter.html

Give YOUR Businessaboast by getting her services at:
http://www.thecasd opeia.com/\WebmasterMall




Get Publicity. Be Seen using her ePublishing services.
http://www.thecas opeia.com/ePubli shing

AsaMember of The World Wide Web Chamber of Commerce, Asociate of the Certified Internet
BusinessConsultants, Member of Internet Trade Bureau, Winner of 20062001, 20022003Awards
by International Association d Webmasters and Designers, Irena Whitfield is dedicaed to
Resporsible, Ethicd and Profesional Internet Business

Because of her Status as a reputable Online Business Professonal, she was granted a FREE
Honaary Membershipin JAWMD, The International Association d Webmastersand Designersis
committed to improving not only the Internet that hosts our businesses and entertainment, bu also
world that hosts our Internet.

Over the yeas in the business bah dfline aad orine, she gathered so much experience skill s,
tricks and routines on top d her technicd badkgroundthat she dedded to help netpreneurs to
succeal in their business The foreign exchange trading taught her the discipline necessary for
successin every field.

In her life she had a wupe of very difficult periods, even tasted what it isliketo bewithou money,
so sheisableto undcerstand people in such situations andis willi ng to help becaise she remembers
and treasures every help she receved when she herself wasin need.

That isthe seaet why so much of her helpis FREE

Master Online Success Start Here and Now!
Http://www.thecasd opei a.com/ePubli shing/7Stars.html

I hope that my achievamentsin life shall be these --
that | will havefought for what was right and fair,
that | will haverisked for that which mattered, and
that | will havegiven help to those who werein nedl
that | will haveleft the earth a better place
for what |©vedone and who | ©ve been.
C. Hoppe



How YOU Can Make Money With Thise-Book

ThisBookwas pubished by theCassopeia.com e-Publi shing in the series of Handbools For Every
Succesgul Netpreneur.

theCassgopeia.com e-Publi shing concentrates ontwo main fields:

- handbools and manual s covering theindividual items of Internet adivitiesvita for people
thriving to succeel in their online home businessincluding motivationa reading

- pulishing works made to order - carefull y picked up aiginal materia of value by starting
netpreneurs.

Everyone can get pulished here:

1) You have abook a manual, a newletter or articles of value to netpreneurs, or plan to have one
or areinthe processof developing one, and reed pubi city or help - contad our e-Publi shing House.

We will review your work or plans FREE and dfer you solutions.
2) You have one of our freebooks and want to giveit away as your bonuws and reed to customize it

- contad our e-Publi shing House. We will customize your book.
Http://www.thecasd opel a.com/ePubli shing/Customize.html

3) Join ou Affili ate Programme FREE and get 40% commissons on every saleyour leals generate
paid ou twice amonth through ClickBank. Get Discourts on ou products and services.

Join here - Start Now.
Http://www.thecasd opei a.com/ePubli shing/Affili ates.html

Do na hesitate to contad us. We ae here to help you market yourself, your site, your brand. You
must be seen onthe Net.

Sincedly,

YOUR Publisher

Irena Whitfield
iwhitfield@thecasopeia.com

Handbools For Every SuccesSul Netpreneur
http://www.theCass opeia.com/ePubli shing/




